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  F O R E W O R D     
 

 
  
The Permanent Secretariat of SELA submits this study with the 
purpose of contributing to the analysis and assessment of the 
importance of the cultural and creative industries for the 
economic, social and cultural development of Latin America 
and the Caribbean. 
 
As noted herein, the sector of cultural and creative industries 
in Latin America and the Caribbean is the main or one of the 
most important economic activities in many countries of the 
region. Therefore, there is no doubt that cooperation in 
cultural integration and promotion of cultural and creative 
industries is crucial for social development in Latin America 
and the Caribbean and for promoting regional integration 
efforts and projects. Similarly, the development of cultural and 
creative industries would have a positive impact on job 
creation and social inclusion, on the fight against violence 
and on the consolidation of a framework for sustainable 
development and respect for cultural values. 
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EXECUTIVE SUMMARY 
 

Latin America and the Caribbean count on a significant number of technical and 
ministerial forums which deal with a wide variety of topics linked to development and 
promotion of cultural and creative industries. All of them have made a great effort to 
assist countries, local communities, selected economic and social sectors and cities. Truly, 
there are significant programmes aimed at promoting cultural development; enhancing 
income creation; reducing dependence of economies on basic commodities; creating 
jobs and investment opportunities; giving the youth new economic opportunities; 
countering the breeding ground for violence, and cashing in on women’s contribution to 
economy and society. 

Nevertheless, despite of multiple diagnoses and recommendations arising from discussions 
and forums at the regional level, there is still no strategic treatment of the sector of 
cultural and creative industries. Therefore, it is worth mentioning the importance of making 
a comprehensive assessment of multiple programmes, policies and actions aimed at 
fostering cultural and creative industries and conducted by cooperation and integration 
organizations in the Latin American and Caribbean region. 

Several Latin American and Caribbean countries have domestic policies on cultural and 
creative industries, namely: Brazil, Barbados, Mexico, Argentina, Colombia, Trinidad and 
Tobago, Jamaica, Peru and Chile, among others. Exchanging policy guidelines, specific 
actions and work programmes could be a first step to coordinate cooperation among 
Latin American countries and with global and regional organizations, and consider the 
concomitant adoption of some policy tools and actions at the national and sub-regional 
levels. 

In addition, within the framework of integration, there are plans to adopt selected 
instruments and specific commitments for the development of cultural and creative 
industries, in addition to existing trade mechanisms, namely: i) trade liberalization of goods 
and services; ii) removal of barriers to people’s movement; iii) tourism enhancement; iv) 
subject matters related to promotion and protection of intellectual property; v) trade 
facilitation; and vi) development of a physical infrastructure for transport, 
communications and energy. 

Based on the foregoing, the establishment of a LAC regional market is strongly 
recommended to foster cultural and creative industries. In this regard, a review of 
agreements on trade; investment and easier movement of the existing cultural goods and 
services; free transit of businessmen and related persons, among others, would be 
appropriate. It should be remember that this was among the main integration areas 
adopted by European countries in 2007 and recently recognized as one of the 
foundations for development and better social and economic conditions in Africa. 

As a result of the growing consumption of foreign cultural products, particularly films, TV 
and radio, a growing loss of values and identities could reduce the LAC to a mere buyer 
of products of foreign cultural industries1. Therefore, supporting local cultural industries 
and developing a Latin American and Caribbean regional market could help strengthen 
own cultural values, tradition and culture. Concomitantly, this could help solve, among 
others, the issues of unemployment, lack of economic opportunities and social inclusion, 
and violence. Reinforcing or refreshing traditions strengthens the local cultural heritage; 
creates a new value system and expands the horizon of economic growth, trade and 
reciprocal investments. It also promotes social inclusion and regional integration. 

                                                 
1 IDB (2007) 
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4 
Particularly for Latin America and the Caribbean as a region, this document 
recommends: 

- Identifying common actions between cooperation international organizations to 
agree on development of supplementary activities by means of dedicated forums 
and organizations, based on an agreed conceptual framework which also takes 
into account structural and size differences at the national and subregional levels. 

 
- In terms of regional integration, it could be relevant to study the treatment of 

investments, cooperation mechanisms for reduction in asymmetries, collaboration 
and mutual assistance, and treatment of intellectual property, free movement of 
cultural and creative operators, including their work items and the creation of 
subregional and regional markets for cultural goods and services 

 
- Accordingly, the region is expected to make policies and take actions of a 

regional and subregional scope to bolster common cooperation for development 
of world-class cultural and creative sectors and activities. 

- While Latin American and Caribbean economies have a well-known potential in 
terms of endowment and cultural diversity, allowing for promotion of creativeness, 
such potential could materialize as a driving force of economic growth only by 
means of sectoral policies able to reinforce productive organizations; ensure 
proper regulatory frameworks and adequate conditions for their sustainability; 
raise the levels of training and capacity building in the sector, and give ready 
access to technological tools and foreign markets.2 

 
- In this regard, it could be interesting to develop policy observatories, joint 

discussions of policies, and related South-South cooperation. 

- Likewise, the exchange of experiences and development of synergies and 
partnerships among cultural and creative cities could improve regional 
competitiveness; open new markets; develop multi-destination tourism, and boost 
Latin American and Caribbean identity. 

- The adoption of policies for development and enhancement of cultural and 
creative industries (CCE) in Latin American and Caribbean countries should be 
aimed at reinforcing national producers and the supply capability; raising the 
levels of training and capacity building; giving ready access to technological 
tools, and ensuring an appropriate, sustainable regulatory and institutional 
framework3. Hence the need, in the Latin American and Caribbean case, to bear 
in mind the comprehensive treatment of cultural and creative industries, including 
their economic, social and political significance for all countries and regional 
features of diversity, multiple cultures, multiple languages and uneven 
development among the region’s countries, between subregions and even inside 
each country. 

 
- Emphasis should be placed on reinforcing regional cooperation as to protection 

of intellectual property, particularly those aspects related to public knowledge, 
protection of traditional knowledge, traditional cultural expressions and folklore, 
and collective rights. 

 

                                                 
2 IDB (2007) 
3 Colombia’s Ministry of Culture. Policy to foster creative industries, s.f. 
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- It would be of the utmost significance to develop cooperation programmes for 
business capacity building, for instance: technical and administrative training; 
market information; financing mechanisms; access to and use of ICTs and 
strategic alliances (joint production, cultural and sports events of multiple 
destinations, dedicated meetings.) 

 
- Lastly, efforts should be made to systematize regional meetings of national 

authorities, regional integration and cooperation bodies, multilateral organizations 
and experts in cultural and creative industries, with an emphasis on relevant 
sectors, such as audiovisual, multimedia, editorial, traditional cultural expressions 
and sports. Likewise, regular meetings could be convened on certain issues, such 
as cooperation networking of cultural and creative cities; easier migration, 
customs and exchange issues towards Latin American and Caribbean 
development, and regional training. 

 
In the national context, LAC countries are advised to: 
 
- Prepare general and sectoral case studies on regional cultural and creative 

industries in order to find a direct relationship between them and development 
and social inclusion. 

 
- Bolster knowledge creation and design of national strategies to organize culture 

productive chains, with a view to identifying obstacles and opportunities for 
development of their links, organizations and agents. 

 
- Make policies aimed at fostering, protecting and furthering cultural and creative 

industries, and adopt strategies to increase the production and export capacity of 
such goods and services. 

 
- Strengthen national producers and the supply capability by bolstering the local 

capacity of artists, athletes and entrepreneurs, and develop related economic 
sectors in the early and final stages of the production chains, particularly access to 
information and communication technologies (ICT); development of designs; 
education and training; financing; market information, and making of policies 
able to intertwine the national, regional and local levels. 
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INTRODUCTION 
 

The international community has lately known a wide variety of studies and 
measurements – based on particular definitions – on the concepts of cultural industries, 
creative industries and creative economy. No matter the term used, these topics are 
increasingly interesting as strategic components in quest of economic development and 
well-being of all countries. 

According to UNESCO, cultural industries are regarded as those that combine the 
creation, production and marketing of contents which are intangible and cultural in 
nature. These contents are typically protected by copyright and they can take the form 
of goods or services. “Cultural activities, goods and services” refer to activities, goods and 
services which, according to their quality, use or specific aim, embody or transmit cultural 
expressions, regardless of their commercial value.4 

For the Secretariat of the Andean Community,5 “cultural industries are the expressions 
which produce or distribute cultural goods or services being around in the media and the 
free market, creating jobs and revenues. Their protection and development have been 
agreed upon under the Convention on the Protection and Promotion of the Diversity of 
Cultural Expressions, approved by the UNESCO on 20 October 2005 and ratified by 
Andean countries.”6 

For UNCTAD7, combining creativity and goods gives rise to a new class of products known 
as “creative goods and services,” of which “cultural goods and services” are a subgroup 
composed of products of an artistic or cultural content, in addition to a creative one. 
Hence there is the definition of “creative and cultural industries” to identify them, 
respectively, as industries which produce creative and cultural goods. 
 
Cultural industries are analyzed at the OAS, but the reference to their importance in the 
world context is the UNCTAD’s Creative Economy Report, thus showing that the concept 
of cultural industries also encompasses the concept of creative industries. 
 
Finally, in the European Union, the concept of creative and cultural industries is used 
similarly to the UNCTAD concept, that is, any industries which produce creative and 
cultural goods. SELA also embraces such ample designation of this sector. 
 
As regards cultural industries in Latin America and the Caribbean, UNESCO underscores 
the following features8: 
 
- Latin America and the Caribbean is a very heterogeneous region which shows 

substantial differences in production scale, movement, access conditions and size of 
the markets per countries, regions and socio-cultural groups inside a territory. 

                                                 
4 Convention on the Protection and Promotion of the Diversity of Cultural Expressions, UNESCO, Paris, 
2005. 
5 SGCAN SGdt 442.Andean plan for cultural industries, 2010–2015. Lima, 6 April 2010. 
6 The Convention on the Protection and Promotion of the Diversity of Cultural Expressions was ratified 
by Andean nations as follows: Bolivia, on 4 August 2006; Colombia, on 21 May 2009; Ecuador on 8 
November 2006; and Peru, on 16 October 2006.  
7 UNCTAD. Creative Economy Report 2008. 
8 UNESCO. Measures to Promote Diversity of Cultural Expressions. Latin American Approaches. 
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- Forms of integrating cultural activities into markets are widely varied compared to more 
uniform development means as in Europe or Canada. A significant proportion of 
cultural activities take place in the context of informal or loosely structured spaces. 

 
- Cultural industries are concentrated in a few countries, particularly in their capital cities. 

Audiovisual production is limited to a small number of industries located in major cities of 
Argentina, Mexico, Brazil, Colombia, and Venezuela. 

 
- There are very uneven situations concerning regulatory frameworks for cultural industries, 

and not all countries have taken actions or count on specific bodies in charge of 
promoting them. 

 
Based on the foregoing, there is increasing recognition of the value of cultural industries in 
Latin American and Caribbean countries. It is linked to diverse concerns: a) creating 
sustainable solutions to keep these industries as an integral part of the local cultural and 
economic life; b) developing innovative opportunities for countries; and c) preventing or 
minimizing sidelining of cultural industries by globalization. Since the social and economic 
dimensions of culture are interdependent, it could be said that comprehensive and 
sustainable policies on cultural development are those which manage to virtuously link 
the creation of opportunities and access in both ways. 
 
In addition, the OAS Inter-American Committee on Culture postulates that culture is a 
strategic resource available in developing countries to face the challenges of the new 
economy and meet the social needs of the 21st Century. In this regard, it summarizes the 
considerations usually made on the importance of cultural industries for LAC, as follows9: 
 

1. Cultural industries are among the most dynamic sectors in the new global 
economy. 

 
2. Culture is an available resource in the fight against inequality and poverty. 
 
3. Cultural industries are employment choices for indigenous peoples, women, young 

people and other vulnerable or sidelined groups. 
 

 
4. Culture plays an important role in recreating cities as safe living spaces that instill in 

their residents a sense of responsibility and belonging. 
 
5. Culture not only represents an economic potential for wealth creation as a source 

of jobs, revenues and currencies for exports, but also a catalyst for a more 
comprehensive, balanced and inclusive development creating well-being. 

 
 
6. Cultural diversity is a world heritage which should be valued and preserved for the 

benefit of everybody. It is a source of exchange, innovation and creativity, as 
necessary for humankind as it is biodiversity for nature. 

 
7. Cultural industries reinforce identity, creativity and inter-cultural dialogue, at local, 

national and regional levels, and represent a point of support to boost the social 
action and a catalyst for human creativity. 

                                                 
9 OAS. Fourth Meeting of the Inter-American Committee on Culture, Washington, 12 and 13 November 2009. 
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8. It is possible to build a democratic citizenship open to plurality in a society which 

appreciates its cultural diversity and recognizes dialogue and inter-cultural 
coexistence as basic principles of citizen’s relations. 

Therefore, culture and development are closely related, both from the conceptual and 
public policy viewpoints. A study recently conducted by the Inter-American Development 
Bank on cultural industries and activities found the following:10 
 

 Cultural industries are locally supported, and therefore can create jobs that are 
less susceptible to fluctuations of the global economy. 

 They are labour intensive instead of capital intensive. 
 They tend to be environmentally friendly. 
 They tend to be highly interconnected within cities or regions. 
 They tend to be based on local know-how. 
 Products of cultural industries can be found in a wide range of locales. 
 Cultural industries create positive externalities. 
 They are flexible and can develop both in the rural and urban areas. 

The document concluded as follows: “culture is the basis of a local, sustainable and all-
inclusive development: cultural industries, in capitalizing on local resources, fostering 
creativity, providing job opportunities even to vulnerable or sidelined groups, instilling self-
esteem and a sense of belonging, and contributing to a better quality of life, are 
contributing to sustainable and all-inclusive development.” 
 

                                                 
10  Cultural Industries in Latin America and the Caribbean: Challenges and Opportunities, IDB, 
Washington, 2007. 
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I. Importance of cultural and creative industries at global level 
 

According to UNCTAD, despite the financial and economic crisis of 2008, global 
exports of creative goods and services kept their historical growth to such an extent that 
in 2008, they amounted to US$ 592 billion, more than twofold the amount of US$ 267 billion 
in 2002, with a growth rate at 14.2% annually (Table 1). During this period, the share of 
developed countries fell from 67.5% to 64.3% and even China (the largest world individual 
exporter) decreased from 21.7% to 20.5%. In this way, the share of remaining developing 
countries, except for China, rose in world exports of creative goods and services from 9.7% 
to 12.9%. In 2002, LAC provided 9.7% of the exports of creative goods and services of all 
developing countries. This number slid to 8.8% in 2008, due to a substantial decline of 
Mexico numbers11. 
 
As for exports, Asia, particularly China, leads exports of creative industries. Among Latin 
American and African countries, Brazil and Mexico are at the level of the major exporting 
developing countries except for China, such as India and Korea, which in 2008 exported 
US$ 14.34 billion and US$ 6.11 billion, respectively. 
 
In 2008, LAC exported US$ 17.36 billion in creative goods and services; four LAC countries 
exceeded US$ 1 billion in such exports: Brazil (US$ 7.55 billion); Mexico (US$ 5.25 billion); 
Argentina (US$ 1.55 billion), and Colombia (US$ 1.09 billion). Surely as numbers improve 
and further research is conducted, the region will turn out to have a higher clout in world 
exports. Thus far, it should be noted that in absolute terms there has been a substantial 
increase in the national numbers of exports from Latin American and Caribbean 
countries. 
 
Based on UNCTAD estimates, in 2008 Asia provided 82% of South-South exports; Latin 
America and the Caribbean accounted for 11%, and Africa, 7%. Best performing sectors 
included design products and crafts. 
 
Despite the abundance of creative endowment, developing countries are net importers 
of creative products (goods and services). 
 
It should be underscored that in most Latin American and Caribbean region, and in most 
developing countries, there are not fully reliable and comparable figures. In addition, 
available numbers tend to be very inaccurate, mostly because of restricted collection 
methods; lack of standard conceptual measurements; lack or shortage of field studies, 
and the very informal status of the cultural and creative sector. Therefore, in the real world 
LAC cultural and creative industries are expected to play a more important role 
compared to data on trade of goods and the balance of payments (in the case of 
services). This is due to the importance of some subsectors in the regional economic 
performance, e.g. tourism, music, crafts, cuisine and many other traditional activities, such 
as TV, radio, advertising, software, and others. 

                                                 
11 UNCTAD. Creative Economy Report 2010. Geneva, 15 December 2010. UNCTAD/DITC/TAB/2010/3 
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TABLE 1 
CREATIVE GOODS AND SERVICES: EXPORTS BY ECONOMIC GROUPS 

AND COUNTRIES 
2002-2008 

(US$ million) 
Economic group Goods Services Total 

and country 
 2002 2008 2002 2008 2002 2008 

Annual 
growth 

% 
WORLD   204,948 406,992 62,227 185,087 267,175 592,079 14.2 
DEVELOPED COUNTRIES 127.903 227,103 52,457 153,414 180,360 380,517 13,3 
DEVELOPING COUNTRIES 75.835 176,211 7,860 21,182 83,695 197,393 15,4 
CHINA   56,086 118,231 1,799 2,885 57,885 121,116 13.1 
INDIA     9,450   4,894   14,344  
KOREA   3,243 4,272 185 1,838 3,428 6,110 10.1 
LATIN AMERICA               
AND THE CARIBBEAN   5,535 9,016 2,568 8,352 8,103 17,368 13.6 
Brazil    742 1,222 1,754 6,331 2,496 7,553 20.3 
Mexico   3,797 5,167 400 87 4,197 5,254 3.8 
Argentina   181 295 209 1,263 390 1,558 26.0 
Colombia   313 748 61 344 374 1,092 20.0 
Dominican Republic    481       481  
Chile   183 227 39 111 222 338 7.3 
Peru 124 263   4 124 267 13,6 
Costa Rica     109 4 3 4 112 74.3 
Guatemala   24 105 2 4 26 109 27.0 
El Salvador   28 98 1 1 29 99 22.7 
Ecuador   23 47 32 47 55 94 9.3 
Venezuela (B.R.)   16 40 77 40 93 1.2 
Bolivia (P.S.)    70 89 1 2 71 91 4.2 
Uruguay    50 52     50 52 0.1 
Paraguay      24 15 20 15 44 19.6 
Jamaica  4 9 39 9 43 29,8  
Barbados   26 1  1 26 72.1 
Trinidad and Tobago    17       17  
Honduras         12   12  
Nicaragua     11    11  
Guyana      2   7   9  
Panama     7       7  
Bahamas     6       6  
Source: UNCTAD. Creative Economy Report 2010.  
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Over the past few years a wide variety of reports has been produced on cultural and 
creative industries in Latin America and the Caribbean (LAC), including, among others, 
the reports from UNESCO12, IDB13, OAS14 and IOE15, as well as Brazil’s Itaú Cultural 
Foundation.16 Such reports show that this is a very important sector of Latin American and 
Caribbean economies. As a matter of fact, some activities could be labelled as country 
brand in sectors such as music, cuisine, crafts, soap operas, films, publishing, colonial sites, 
folkloric festivals, etc. In addition, the creation of national strategies for development and 
internationalization of cultural and creative industries is increasingly evidenced in the 
region, as well as the events set to foster regional and sub-regional cooperation in this 
strategic sector or area of development. 
 
While some countries in the region stand out for their larger share in world flows of creative 
goods and services, such as Brazil, Mexico, Argentina and Colombia, national and 
subregional reports underscore the socio-economic importance of this sector for all LAC 
countries. Sure enough, the economic input of Latin American and Caribbean cultural 
and creative industries significantly varies as more numbers and sectors are added as part 
of a process that increasingly mirrors the cultural wealth of our countries. Overcoming this 
situation could require efforts to create larger and better databases, as well as to 
standardize sources, estimation methods and their presentation. 
 
Latin American and Caribbean countries have different levels of maturity and ability to 
seize the potential of creative economy to foster domestic development. In the course of 
time, as stated in the aforementioned studies, continuous maturity is noted from studies 
and debates to more concrete policies, which are far more advanced according to the 
countries’ development stage. Generally, they underscored that there is still a huge 
potential to seize sectoral and institutional capabilities with a view to diversifying creative 
products (goods and services) and markets. This could be bolstered by developing a Latin 
American and Caribbean regional market. 
 
UNCTAD noted that while the high LAC potential has been stressed, the adoption of 
strategies for development of this sector has been very slow with few exceptions. For their 
part, subregional integration processes have raised awareness of the importance of the 
cultural and creative sector by means of studies and talks set to coordinate subregional 
policies.  
 
Generally, international, subregional and national analyses underscore an agreement on 
the immense potential of cultural and creative industries, as well as the role played by this 
sector in economic and social development, employment, national identity, peace, 
security, foreign trade, production diversification, productivity, and competitiveness. 
 
                                                 
12 UNESCO Secretariat. Measures to promote the diversity of cultural expressions. Latin American 
approaches. Document for the Inter-Governmental Committee for the Protection and Promotion of 
the Diversity of Cultural Expressions. Paris, 20 May 2008. CE/08/1.EXT.IGC/INF.5. 
13 IBD. Cultural Industries in Latin America and the Caribbean: Challenges and Opportunities. 
Document authored by Alessandra Quartesan, Monica Romis and Francesco Lanzafame. 
Washington, September 2007. 
14 OEA. Culture as an Engine for Economic Growth, Employment and Development. Document 
drafted by the Inter-American Council for Integral Development, CIDI .s.f. 
15 Sandoval Peña, Natalia.  Cultural industries in Latin America within the framework of the WTO and 
NAFTA talks: Choices to make a Latin American cultural policy which favours growth and 
development of the cultural sector. Organization of Ibero-American States for Education, Science 
and Culture. December, 2000. 
16 Creative economy as a strategy for development: A vision of developing countries / Organization 
Ana Carla Fonseca Reis. – São Paulo: Itaú Cultural, 2008. 
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Based on the UNCTAD report on the creative economy quoted by the ITC17, the sector of 
creative industries catalyzes the positive change of socio-cultural dimensions of 
developing countries and has a direct economic impact on all aspects of domestic 
development, particularly the following: 

Economic aspects. World trade is a key component of creative economy. UNCTAD 
forecasts its growth at an annual average of 8.7%, based on latest available data (2000-
2005). 

Social aspects. Creative industries have a significant social impact on employment, 
estimated at 2%-8% of labour, depending on the scope of each sector. 

Cultural aspects. From a cultural view, the role of creative industries in promoting cultural 
diversity is increasingly valuable as globalization evolves. 

Sustainable development aspects. Creative industries contribute to sustainable 
development by means of “cultural sustainability,” which preserves all kind of assets, 
minority languages, artwork, and artefacts and sites of the cultural heritage. Creative 
industries are also environmentally friendly, because their primary inputs are services 
(creativity) instead of natural resources. 

For its part, WIPO, in a report for Colombia that could be also applied to other LAC 
countries, note that “copyright-based industries (CBIs): i) mobilize huge resources, 
generate wealth, employment and currencies; ii) have close economic, industrial and 
technological ties with other sectors of the economy; iii) occupy an important place 
among the most dynamic economic sectors; iv) present greater economic value 
compared with many industries engaged in the production of traditional goods and 
services. 
 
In a globalized world, and with the opportunities offered by the new economy based on 
information and communication technologies (ICT), competitive advantages of countries 
do not longer rely so much on their natural resources and the production of non-tradable 
goods, but on the introduction of technological and organizational innovations and 
strategic information (elements of knowledge). CBIs include vigorous sectors associated 
with the ICTs, which not only will open new fields of application for copyright and related 
rights but also will generate new investment to further raise the participation of the CBI in 
the economy in the immediate future.”18 
 
The linkage developed by the cultural and creative economy among enterprises, culture 
and technology by means of “sectoral clusters” gives developing countries the 
opportunity of turning creative resources into factors of growth and well-being from their 
insertion into globalization. Uncontained combination of culture and development of 
information and communication technologies has turned this sector into a key 
component of sustainable development. 
 
II. Composition by sector 

 
 In the context of multiple analyses, forums and national policies, there are very 
different classifications of the activities related to goods and services which comprise the 

                                                 
17 International Trade Center. International Trade Forum. No. 3 of 2009. 
18 WIPO. The Economic Contribution of Copyright-Based Industries and Related Rights in Colombia. 
Bogotá, February 2008. 
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sector of cultural and creative industries, also called the sector of creative economy,19 i.e. 
various approaches concerning definition of interests, choices of policies, and strategies 
for global insertion. Therefore, perhaps it would be appropriate for LAC to have a baseline 
definition of the wide range of activities making up this sector, with a view to outlining a 
model of regional cooperation and integration. 
 
In making policies on cooperation and convergence, LAC could adopt a reference 
classification, particularly based on the proposals made by the IDB, WIPO or UNCTAD, the 
most thorough ones so far. 
 
Interestingly, while some case studies on the Culture Satellite Account show an average 
of 1%-2% of contribution to the GDP under the WIPO methodology, this number exceeds 
15% in many cases. As regards copyright-based industries, the average ranges from 3% to 
6% of GDP generated in LAC. 
 
The following are some of the best known classifications: 
 
2.1  IDB 
 
Within cultural industries,20 the IDB includes goods and services usually listed under 
traditional cultural policies (visual and performing arts, literature, music, films, crafts, 
cultural heritage,21 and mass media), as well as creative services (advertising, 
architecture, design, fashion, videos, leisure interactive information technology 
programmes, performing and playing arts, photography, and information technology 
services) and sports22 (Table 2).  
 
As regards sports, both the IDB report and the recommendations of the Ministers of 
Culture within the framework of the Summit of the Americas, suggest their inclusion due to 
their link to multiple creative and cultural activities and because their practice alone 
contributes to human health and reaffirms national values and identities. Moreover, sports 
are an important economic activity where several LAC countries have a worldwide 
salient role in disciplines such as soccer, athletics, skating, among other activities. 
 
2.2  UNESCO 
 
The UNESCO Framework for Cultural Statistics (FCS) defined in 1986 nine categories of 
cultural industries: 
 

(1) Cultural heritage;  
(2) Printing and literature;  
(3) Music;  
(4) Performing arts;  
(5) Phonographic media;  
(6) Audiovisual media;  
(7) Socio-cultural activities;  

                                                 
19 UNCTAD. Creative Economy Report2008 
20 IDB. Creative industries in Latin America and the Caribbean: Challenges and opportunities. Report 
authored by Alessandra Quartesan, Monica Romis and Francesco Lanzafame. Washington, 
September 2007.  
21 Cultural heritage: cities, sites and monuments, and living samples of human creativity which 
deserve preservation for the sake of cultural diversity, such as languages, performing arts, music, 
religious rituals, and oral traditions.  
22 IDB, 2007. 
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(8) Sports and games, and  
(9) Environment and nature.  

 
As regards cultural heritage, UNESCO claims that it goes beyond cities, sites and 
monuments. It also encompasses living samples of human creativity which deserve 
preservation for the sake of cultural diversity, such as languages, arts, entertainment, 
music, religious rituals, and oral traditions. 
 
2.3  ECLAC 
 
In a recent study, ECLAC23 made a classification under the name “industry of contents”:  
 

1.  Publishing  
2.  Films  
3.  Television  
4.  Radio  
5.  Recordings 
6.  Contents for cellular phones  
7.  Independent musical production  
8.  Independent audiovisual production  
9.   Web contents 

      10.   E-games  
         11. Contents for digital cross media convergence (regional, national and macro 

regional) through networks established by interdependent and interconnected 
companies, tending to merge into the economic, social and cultural fabric.  

 
 
 

                                                 
23 ECLAC. Contents Industries in Latin America. Document prepared by Cosette Castro. Santiago, 
January 2008. Document of Work Group eLAC2007. 
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TABLE 2 
IDB SECTORAL CLASSIFICATION OF CULTURAL INDUSTRIES  
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2.4  UNCTAD 
 
According to UNCTAD24, “creative industries” can be defined as cycles of creation, 
production and distribution of goods and services which use creativity and intellectual 
capital as primary input. They comprise a number of activities based on knowledge which 
produce intellectual or tangible artistic goods and services of a creative content, 
economic value and market goals. Creative industries encompass a wide variety 
including interaction of several creative activities, from arts and traditional crafts to 
printing, music and visual and dramatic arts, to groups of technological, service-oriented 
activities, such as movies making, TV and radio, new mass media, and design. Related 
creative goods are also included (computers, photographic cameras, TV sets, and radio 
and audiovisual equipment.) 
 
UNCTAD classification of creative industries25 splits this sector into four major groups: 
heritage, arts, mass media, and functional creations. In turn, these groups are subdivided 
into nine subgroups (Table 3). 

 
 

 
 
Heritage. It is considered the origin of all forms of arts and the soul of cultural and creative 
industries. It is heritage that brings together cultural aspects from the historical, 
anthropological, ethnic, aesthetic and societal viewpoints, and influences creativity. 
 
Arts. This group includes creative industries based purely on art and culture. Artwork is 
inspired by heritage, identity values and symbolic meaning. 
 
Media. This group covers products that produce creative content with the purpose of 
communicating with large audiences. 
 
 
 
                                                 
24 UNCTAD. Creative Economy Report 2008. 
25 UNCTAD. Creative Economy Report 2010. 
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TABLE 3 

UNCTAD SECTORAL CLASSIFICATION OF CREATIVE INDUSTRIES  
SECTOR SUB-SECTOR ACTIVITY 

1. Heritage  
 

Traditional Cultural Expressions Art Crafts  
Festivals and Celebrations 

 Cultural Sites Archaeological Sites 
Museums 
Libraries  
Exhibitions 

 
2. Visual and Performing Arts  
 

Visual Arts Paintings  
Sculptures  
Photography 
Antiques  

 Performing Arts Live music  
Theatre 
Dance 
Opera 
Circus 
Puppetry 

3. Media  Publishing and Printed Media  Books 
Press 
Other Publications 

 Audiovisuals Film 
Television 
Radio 
Other Broadcastings  

4. Functional Creations 
 

Design Interiors 
Graphic 
Fashion 
Jewellery 
Toys  

 New Media Software  
Video Games  
Digitized Creative Contents 

 Creative Services Architectural 
Advertising  
Creative Research and 
Development  
Cultural and Recreational 
Services  
Other Related Creative 
Services 

 
As regards sports and their role in creative economy, included in some classifications, 
such as the IDBs, UNCTAD stated they are included because ministries of culture are also 
responsible for sports affairs. Furthermore, sports are a substantial income source and also 
create positive externalities in other sectors of the economy. Additionally, at a domestic 
level, sports are under the item of recreational services. UNCTAD does not consider sports 
a creative industry. 
 
2.5  WIPO26 
 
In order to assess the economic scope of copyright industries, in 2003 WIPO prepared a 
guide where three main indicators are considered: percentage of the Gross Domestic 
Product (GDP) attributable to cultural and creative industries (added value); existing 
                                                 
26 WIPO Review, May-June 2005. 
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employment in these industries, and world trade (share in exports and imports). The guide 
lists the industries to be included in case studies and the extent to which these activities 
depend on copyrights. Likewise, guidance is provided to assess the economic 
contributions of copyright protected elements. Categories are as follows: 
 
 Core copyright industries, that is, industries fully engaged in creation, production, 

representation, exhibition, communication or distribution, and sale of copyright-
protected matters. 
 literature  
 music  
 theatre  
 films  
 mass media  
 photography  
 information technology  
 visual arts  
 advertising services  
 collective management partnerships 

 
 Interdependent copyright industries. They work with products consumed together 

with the industries which mostly depend on copyrights or related materials. These 
industries provide the means needed for production, dissemination and consumption 
of products and services protected by copyrights. 
 TV sets 
 CD recorders 
 Computers 
 Musical instruments 
 Photographic instruments 
 Photocopy materials 
 Recording materials 
 

 Partial copyright industries. Only a portion of the production is linked with the 
materials protected by copyrights. The element attributable to copyrights varies 
according to the degree of protection under the domestic law. 
 Design 
 Architecture 
 Jewellery 
 Furniture 
 Crafts 

 
 Non-dedicated support industries. They are only indirectly based on materials 

protected by copyrights, which represents a tiny portion of their activities. Copyright 
contribution to these industries is based on a duly estimated specific value. 
 Telephone services 
 Transport 
 General sales  
  

These classifications are among many others of experts, such as those which take into 
consideration characteristic sectors and ancillary sectors. For instance, Getino defines 
cultural industries (CI) as the sectors which, “with industrial criteria, produce and market 
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goods and services specifically set to meet and/or promote demands of symbolic 
contents for the purpose of economic, ideological, and social reproduction.”27 
 
According to the same author, the field of CI also includes ancillary industries (machines 
and input), namely: facilities, machines, equipment, and instruments for production and 
dissemination of radio and TV contents; equipment for production, reception and 
reproduction of images and sounds (radio and TV sets, graphic printing machines, 
equipment for sound-recording studios and film laboratories, computers applied to the 
production process, videogames machines, cellulose and newsprint, blank tapes and 
chemical products for film processing, etc.) 
 
The so-called related industries include some items of telecommunications and 
information technology, particularly Internet, digital platforms and new technologies 
increasingly incorporated into production, flow or consumption of cultural goods and 
services. 

 
III. Importance of cultural and creative industries in Latin America and the Caribbean 
 
3.1  Importance of CCIs for the economies of LAC countries 
 
Latin America and the Caribbean is a varied region with big differences as to production 
scales, ways of circulation and access conditions, and size of the markets per countries, 
regions and national socio-cultural groups. The region shows a varied integration of its 
countries into the market networks of cultural goods and services, generally through 
informal or loosely structured backgrounds. Large cultural industries are concentrated in 
the capital cities of a few countries, for instance: the audiovisual sector in Argentina, 
Brazil, Colombia, Mexico, and Venezuela. Furthermore, regulatory frameworks are very 
different and not all countries count on legal instruments and institutions set to foster this 
sector.28 
 
A global estimate shows that on average, the sector of cultural and creative industries 
(CCI) provides 7% of the world GDP with an upward trend. In Latin America and the 
Caribbean (LAC) numbers range from 1.0% to 16.0% (Table 4). However, there are serious 
statistical shortcomings which tend to undervalue the extent and the economic and 
social importance of this sector. At the same time, sectors usually taken into consideration 
in each country are very different. 
 
Nonetheless, there are few numbers below 5%. Out of the 12 LAC countries listed, six are 
near 6%; Peru is twofold the world average if gastronomy is to be included as suggested 
by the IDB. And the remaining two countries, Chile and Colombia, show a 3% similar to the 
estimates for Paraguay if the informal activities of the latter are to be taken into account. 
 
As regards the contribution of creative industries to the GDP, world analyses state that the 
value of the products of cultural industries is set well above their usefulness as material 
goods, and symbolic values take precedence over use and exchange values. At the 
same time, creative and cultural industries have positive externalities which go beyond 
their economic impact. 
 

                                                 
27 Getino, Octavio. Economía y políticas para las industrias culturales en el MERCOSUR. s.f. 
http://www.asociacionag.org.ar/pdfaportes/23/11.pdf 
 
28 IDB, 2007. 

http://www.asociacionag.org.ar/pdfaportes/23/11.pdf
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In terms of employment, LAC numbers range from 3% to 7%. Such figures are likely higher 
because the tertiary sector creates near 80% of urban jobs. Even in CARICOM, 74% of 
exports of services take place in the tourism sector. 
 
3.2 Sectoral importance for LAC 
 
Latin American and Caribbean countries with a CCI tradition record high quality levels in 
the production chain, including important partners in the industries of entertainment and 
communications. For instance, many Latin American films are successful in world events 
and are increasingly linked to co-production and business alliances with extra-regional 
counterparts. This group also includes soap operas, literature, music (reggae, tango, 
rancheras, salsa, cumbia, joropo), crafts, varied folklore expressions and even fashion, as 
well as a wide variety of sports and world-class sportspersons.  
 
Latin America and the Caribbean have internationally renowned creative sectors: soap 
operas, literature, painting and sculpturing, publishing, folklore, and crafts. Out of 754 
heritage goods listed in the World Heritage, 109 are located in the LAC region.29 
 
Multiple positive experiences in LAC include a policy for the promotion of books in 
Colombia; policies for the publishing industry in Argentina, Brazil, and Mexico; the Book 
Choice Programme of the city of Buenos Aires; incentives and protection mechanisms for 
film and soap opera production in Argentina, Bolivia, Brazil, Chile, Colombia, Costa Rica, 
Ecuador, Mexico, Peru, Uruguay, and the Bolivarian Republic of Venezuela. Similarly, the 
Metropolitan Design Center of the city of Buenos Aires; the School of Design of Altos de 
Chavón in the Dominican Republic; the IBERESCENA Project to foster modern dance and 
theatre in Ibero-America; the Country Brand Strategy of Argentina in the field of tourism; 
multi-destination programmes of theater and tourism, sports competitions, exchange and 
cooperation, and promotion of Latin American and Caribbean music. 
 
As an expression of the world business concentration, Latin America and the Caribbean 
are virtually absent from music world markets, no matter the enormous importance of its 
music worldwide, particularly Mexico and Argentina, in addition to the contributions of 
Jamaica, Cuba, the Dominican Republic, and Colombia. Brazil is a major world producer, 
but also the main consumer of its music at the domestic level. 
 

                                                 
29 UNESCO. Cultural Portal. 
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TABLE 4 
PERCENTAGE SHARE OF CCIs IN THE GDP AND EMPLOYMENT IN LAC COUNTRIES  
COUNTRY GDP EMPLOYMENT 

Argentina (2003) 6.6 5.3 
Brazil (2008) 16.0 17.0 
Chile (1996) 2.8 2.7 
Colombia (2008) 3.3 5.8 
Guatemala (2005) 7.6 7.1 
Jamaica (2008) 4.8 3.0 
Mexico (1998) 6.7 3.7 
Paraguay (1998) 1.0 3.3 
Peru (2001) 13.9* 4.5 
Trinidad (2007)    5.0**  
Uruguay (1997) 6.5 4.9 
Venezuela (BR) (2002) 7.1  

Sources: Several sources quoted in this document and Piedras Ferias, Ernesto. Impacto de las industrias culturales 
en las economías de América Latina. In Diagnóstico del Derecho de Autor en América Latina. CERLALC, 
Bogotá, 2007. 
*Includes gastronomy, which could be generating 11.2% of GDP. ** Includes only carnival. 
 
 
Since the 2000s, Latin America and the Caribbean have experienced a revival of the film 
industry, particularly in Argentina, Brazil and Mexico, but with serious limitations in the 
domestic market. Also for the Caribbean, this sector has become an important choice for 
development. Further regional integration in cultural policies could have substantial 
effects on the film industry. 
 
Radio has plenty of local production. The development of this activity is related to the 
requirement of keeping a minimum domestic production to ensure that daily production 
covers local news and music. In Latin America and the Caribbean, community radio has 
become stronger, involving social and civic processes of certain locales and social 
groups. This allows for ethnic affirmation, gender equality and reassertion of cultural roots 
among the young people. 
 
In the editorial sector, LAC has a niche in world markets. However, from the technological 
view, it should face new challenges, such as e-publishing. In this sector, the chain begins 
with authors, writers and compilers; it extends to literary agents or representatives; 
publishers and printing offices, including flowcharting and diagramming professionals, 
linotype operators, translators and others; up to bookstores, libraries, schools and others. In 
all these cases, there are various trade agreements and relations, as well as legal and 
institutional frameworks and even a wide variety of international agreements. E-sales have 
been lately added to the marketing chain. 
 
Design is the creation of forms and appearance of products. UNCTAD takes into account 
architecture, interior design, jewellery, toys, glasses, and fashion (perfumes, jewels, scarfs, 
bags, and belts). The organization of Fashion Weeks in Brazil, Jamaica, Colombia and 
other countries in the region helps promote the work of designers and hairdressers, and 
helps develop the profession of model and multiple creative industries, textiles, leather, 
and other accessories. Design is the third creative subgroup in developing countries, after 
crafts and multimedia. 
 
The multimedia sector is experiencing a worldwide boom, particularly in the areas of 
multiuser games, videos, comics, and contents (software, videogames, comics, and other 
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digital products). The development of this sector is directly linked to the expansion of 
Internet, and its use depends of the availability of certain equipment, such as computers, 
mobile phones, digital TV and MP3 –MP4. Mexico is the only non-Asian country among the 
10 largest exporting developing countries in this sector. Although other Latin American 
countries are marginal exporters at the global level, they increasingly develop such 
business. This is the case of Argentina. 
 
As regards digital services, the impact of “convergence” can be noted in the industries of 
communication, information, and computers. They continuously interact with their 
counterparts or customers, thus taking a step towards digital platforms which operate in 
“real time.”30 Therefore, these are supplementary activities which create demands, 
external economies and new business and investment opportunities for the sector or 
activity, and for the society as a whole. 
 
In relation to creative services, the best performing subsectors include architecture and 
advertising, whereas cultural and recreational services, and audiovisuals are in a second 
position, yet their annual growth is higher than 10%. 
 
3.3  Importance at national and subregional levels 
 
Within the scope of national and subregional industries, mention should be made of the 
progress in the different studies about the influence of cultural and creative sectors in the 
economy of Latin America and the Caribbean. 
 
3.3.1 Caribbean countries 
 
According to UNCTAD, there are huge contrasts among the various countries in the 
Caribbean, and also in relation to other regions. In the last decade, Barbados, Jamaica, 
Trinidad and Tobago, and the Dominican Republic have been working on strategies 
regarding creative economy, particularly music, movies, and festivals. Their policies grant 
special treatment to the considerable creative talent and energy of their young 
population. Cultural tourism generates significant revenues for local communities, and 
opportunities for the creative expression and social integration of the different ethnic and 
cultural communities. 
 
The report “The Economic and Trade Policy Dimensions31”, notes that this is a key sector 
for GDP formation, exports, and employment in this subregion. 

                                                

 
The document concludes that emphasis must be placed on creative goods, cultural and 
creative services, author rights, and royalties. This report recommends:  
 

i) Improving government-industry relations 
ii) Establishing points of reference, objectives, and policy measures to promote job 

generation, business development, industry improvement, and export expansion. 
iii) Increasing local and regional contents through laws and regulations  
iv) Developing associations of cultural industries 
v) Improving access to financing, credits, and business support services  
vi) Establishing centres to facilitate exports 
vii) Establishing national and regional business centres 

 
30 Katz, Jorge. Tecnologías de la Información y la Comunicación e Industrias Culturales. Una Perspectiva 
Latinoamericana. ECLAC - EUROPAID, Santiago, June 2006. 
31 Caribbean Regional Negotiating Machinery. The Cultural Industries in CARICOM. November 2006. 
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viii) Expanding the links between creative industries, tourism and the economy in 
general 

ix) Improving access to Internet and e-commerce platforms 
 

3.3.1.1 Barbados32 
 
The “National Task Force on Cultural Industries” was one of the first task forces established 
in the Caribbean in 2002. This country has a strategy to develop cultural industries since 
2004, particularly in fashion, music, entertainment, and cinema. The goal of Barbados is to 
establish itself in the world of fashion as a place for modern high couture. It supports its 
most important artists and interpreters, management organizations, and production 
studios. It is also preparing to become a regional centre for excellence in cinema, video 
production, and other audiovisual services.  
 

3.3.1.2 Jamaica33 

The creative industry sector, which contributes with 4.8% of GDP (2008), is the third in the 
economy after mining (5.8 %) and agriculture, forestry and fishery (5.2 %). It employs 3% of 
the country’s labour force, and includes music, festivals, arts and crafts, heritage tourism, 
fashion, theater, dance, literature and publishing, cinema, video, multimedia and applied 
arts (graphic arts, animation, advertising, and photography). Jamaica has a unique 
cultural expression that defines its identity in a globalized world with Brand Jamaica. The 
international reggae market is estimated to generate around US$ 60-75 million (2002). The 
cinema industry is also contributing to the social-economic development of Jamaica, 
since this country facilitates the production of around 150 films per year, generating 
approximately US$ 14 million and employing more than 2,000 creative professionals. 

Jamaica should create associations of producers of cultural goods and develop 
mechanisms to support these industries, particularly in the financial, tax, training, and 
promotion areas. Music and entertainment, starting with reggae and Brand Jamaica, are 
two key elements in the national development strategy.  

3.3.1.3 Trinidad and Tobago  
 
Cultural products of this country have been known for a century, and still have a great 
potential for development. Carnival in Trinidad and Tobago, which is considered the 
greatest generator of income in the entertainment sector, produced US$ 154 million in 
2004 and employed more than 3,500 people. Carnival is also an important export 
element, because after the local Carnival season, the groups, soca musicians, and the 
various support service providers work abroad in several international events. In March 
2007, the Government of Trinidad and Tobago established the Trinidad and Tobago 
Entertainment Company Limited -T&T Ent., as part of its plan to diversify the economy and 
develop the non-oil sector. T&T Ent. is in charge of creating a sustainable entertainment 
industry that is globally competitive. T&T Ent. focuses on fostering a strategy to market 
Trinidad and Tobago internationally in all entertainment aspects. In 2007 Carnival 
revenues contributed with 5% of GDP34. 
 
 
 
                                                 
32 www.investbarbados.org 
33 Grange, Olivia. Minister of Youth, Sports and Culture. IDB Forum on Cultural industries, September 
2010. 
34 www.bdc.co.tt 

http://www.bdc.co.tt/
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3.3.1.4 Dominican Republic35 

 
This country is internationally known as an important tourism destination for its cultural 
activity, its tangible and intangible heritage, gastronomy, cultural industries and arts. Two 
cultural industries are closely linked to tourism: cultural tourism and crafts. In 2010 Santo 
Domingo was declared the American Capital of Culture. 
 
The policy to develop cultural and creative industries of the Ministry of Culture has the 
following objectives: 

1. Carry out sectoral studies on indicators and parameters of cultural industries 
and the cultural economy.  

2. Identify national and international marketing channels for cultural products 
and services. 

3. Formulate a legal framework that sets the bases for capital investment in the 
cultural sector, and guarantees intellectual property rights.  

5. Guarantee access to financing through credit lines and development funds 
for small and medium-sized cultural businesses. 

6. Promote the expansion of Dominican cultural industries, incorporating new 
productive areas arising from technological advances, such as the media and 
information sectors.  

7. Establish programmes to promote the export of cultural industry products, 
particularly in activities linked to crafts, cultural tourism, publishing industry, and 
advertising, among others.  

 
3.3.2 Andean countries36 

The expressions of the Andean cultural creation are diverse. Traditionally, the following 
expressions are considered in this field: audiovisual, publishing industry, and show business 
(music, theater, and dance). More recently, crafts, folk art, and cuisine have been 
included. In addition, Internet and new communication technologies have become 
cross-cutting elements of expressions of the cultural creation. 
 
So far, the Andean Community does not have an articulated legal instrument that 
establishes the rules governing these issues. At present, the progress made includes the 
preparation of a Meeting of Culture Ministers and Officials Responsible for Cultural Policies 
to study everything regarding culture in the Andean integration process, and the Andean 
Strategic Agenda, jointly approved by the Andean Council of Foreign Ministers and the 
CAN Commission in February 2010. This Agenda includes the development of 
programmes and projects aimed at fostering cultural industries and new forms of citizen 
participation to promote an Andean integration culture, among other things. The first step 
in that direction is the development of Andean cultural industries and their projection to 
the world. At present, the Andean Plan for the Development of Cultural Industries is being 
discussed, and contains the following programmes:  

1. The creation of the Andean Council of Culture Ministers and Authorities. 
2. Andean Forum on Cultural Legislation. 
3. Andean Fund for the Promotion of Co-production, Circulation and Exhibition of 

cultural goods and services. 
4. Mobility Programme for Cultural Studies. 
5. Andean System of Cultural Information. 

                                                 
35 UNCTAD. Economy Creative Report 2010. 
36  From: www.culturande.org 
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6. Andean Cultural Projects Fair. 

3.3.2.1 Colombia37 

According to a study by WIPO38, from 2000 to 2005 Copyright Protected Industries (IPDA, 
Spanish acronym) on average accounted for about 3.3% of GDP. Compared to other 
areas of the Colombian economy in 2005, the share of IPDA in GDP is higher than that of 
oil extraction (3.2%), agribusiness (3.2%) and electric power and gas generation (3.2%). In 
turn, these industries generated 1,031,323 jobs, that is, 5.8% of national employment; they 
billed US$ 2.13 billion in exports, representing 10 % of total exports; and recorded imports 
for US$ 4.0 billion, or 22.6% of the country’s total purchases. 
 
The document also states that IPDAs have been growing at a higher pace than the whole 
economy of the country, which can be proven by the average annual growth rate of 
GDP in Colombia in the period 2000-2005, at 3.46%, while that of IPDA was 4.82 %. This is 
due to the significance attached to activities related to information technologies, 
television, advertising, and sales of technological goods. 
 
Colombia is developing a policy for creative economy with a view to reducing poverty, 
achieving social inclusion, and protecting biodiversity. The Policy to Develop Creative 
Industries39 proposes a strategy for competitiveness based on entrepreneurial and 
technological development in order to increase participation in international markets, 
and compete in the local market. Regarding entrepreneurial development, it expects to 
establish programmes to foster innovation and specific productivity and competitiveness 
strategies for micro, small and medium-sized enterprises. Thus, four work strategies have 
been defined to develop creative and cultural industries: 
 
• Create laws to promote arts. 
• Organize the sector by promoting associations and unionization. 
• Institutional development and coordination of micro, small and medium-sized  

enterprises in entrepreneurship and development networks. 
• Search for financing channels and opportunities for the arts productive chain. 
 

3.3.2.2 Peru40 

According to estimates, in 2009 copyright-based industries represented 2.67% of GDP in 
Peru, higher than the financial sector (2.56%). This sector contributes 4.5% of employment, 
around 600,000 jobs. In 2005 imports from this industry amounted to US$ 652 million. Peru is 
a very diverse country, with great potential for economic development based on its roots 
and cultural evolution. In addition, the gastronomic industry produced 11.2% of GDP in 
2009 and generated 5 million jobs, 320,000 of them in restaurants; also, the culinary 
publishing industry produced more than 100 titles, some with more than 80 thousand 
copies. 

The purpose of Peru is to ensure that more Peruvians have access to quality goods and 
services, and increase the participation of this sector in job generation and more income 
for the country. The current policy fosters the publishing industry, cinema, non-sports 
public events (like musicals), crafts, and the production of documentaries and cultural 

                                                 
37 Ministry of Culture of Colombia. 
38 WIPO. The economic contribution of copyrights and related rights of Colombia. Bogotá, February 
2008. 
39 www.mincultura.gov.co 
40 Vallejo, Cesar. Ministry of Culture of Peru. IDB Forum. 

http://www.mincultura.gov.co/
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programmes in radio and television. It also has programmes to promote private 
investment in cultural promotion, such as tax releases, and tourism development. 

3.3.3 MERCOSUR Countries 

According to a WIPO report, published in early 2006,41 the contribution of copyright-
protected activities to GDP was 6.6% in Argentina, 6.7% in Brazil, and 6% in Uruguay. 
Regarding Paraguay, this contribution was calculated at 1%, but without taking into 
consideration informal activities, which are very important in this country, but are not 
included in the statistics. Employment in the first three countries was around 3% and 6% of 
total employment. 

3.3.3.1 Argentina42 
 
Culture is the main character in Argentina’s development strategy. The economic 
measurement of culture includes publishing, audiovisual, design, and performing arts and 
heritage. Cultural GDP in 2005 was around 2.65% of the total and rose to 3.5% in 2009. This 
sector grows faster than the national economy. Taking 2008 as the reference year, the 
breakdown of the total cultural GDP of 3.3% was as follows: 2.01% audiovisual, 0.48% 
publishing, 0.43% design, and 0.33% performing arts and heritage. Culture is the third 
sector of the country, after construction and electricity, gas, and water. Taking into 
consideration publishing, audiovisual, and phonographic sectors, Argentinean exports 
rose from US$ 70 million in 2002 to US$ 221 million 2008, followed by a substantial drop in 
2009 to US$ 153 million caused by the international crisis. The export of cultural services43 
has maintained an upward trend, going from US$ 45 million in 2002 to US$ 330 million in 
2008. 

According to the Cultural Observatory of Buenos Aires mentioned by UNCTAD, in 2008 
creative industries contributed 9% of the GDP of the city and generated 9.5% of jobs. From 
a total of 46 films made in Argentina, 28 were produced in Buenos Aires, as well as 8 out of 
10 advertising productions. Around 70% of printed books come from Buenos Aires, the city 
with the highest concentration of bookstores in Latin America and declared by UNESCO 
the World Book Capital in 2011. Buenos Aires is considered a special case in Latin America 
as a city of design. From 2005 to 2007 this sector grew 12% per year and generated 
around US$ 700 million in exports. In Buenos Aires, the clothing, leather, and shoe industries 
accounted for US$ 2.6 billion in sales in 2007, 3% of the economic activity and 2.5% of 
employment. The Metropolitan Center for Design of Buenos Aires, a public institution, 
promotes the creative economy of the country. Rosario is also considered an outstanding 
creative city.  
 

3.3.3.2 Brazil44 
 
In the early 90s, two laws were enacted, the Rouanet law and the audiovisual law, which 
work as follows: large companies that generate large profits can, instead of paying taxes, 
invest in culture and deduct the amount invested from the amount they should pay in 
taxes. From there, a model was created where large companies in energy, 

                                                 
41 WIPO. Estudio sobre la importancia económica de las industrias y las actividades protegidas por 
el derecho de autor y los derechos conexos en los países del Mercosur y Chile (Study on the 
economic significance of copyright and related right–protected industries and activities in Mercosur 
countries and Chile). January 2006. 
42 Culture Secretariat of the Presidency of the Nation. IDB Forum on Cultural Industries, September 
2010. 
 
44 UNCTAD, Creative Economy Report 2010. 
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telecommunications, mobile telephony, banks and some from the mining sector, strongly 
invest in culture. Almost all these companies created their own cultural centres, and foster 
culture but from an entrepreneurial perspective, to promote their image.  
 
In 2003, a national culture strategic plan was designed, and in 2006 a national plan for 
long-term cultural policies was created. During this period of national consultation, the 
concepts of cultural freedom, culture as a fundamental citizen right, minority protection, 
and enhancement of popular culture were examined, which resulted in a more 
anthropological concept of culture and its priorities. This treatment also highlighted 
existing structures within the government, for example, the service for heritage protection, 
the national library, and the foundation in charge of afro-descendants; other 
programmes were created, such as Cultura Viva, which supports the so called Pontos de 
Cultura, through which small culture-producing communities were identified. The 
government supports them by providing, for example, multimedia programmes to edit 
music and films, and internet access. At present, Brazil has a network of 850 Pontos de 
Cultura and the goal is to have 2,000. 
 
Brazil acknowledges that culture is an important part of the development of the country, 
which also generates income, jobs, and exports. According to a research study, in 2004 
there were 320,000 cultural companies, 5.7% of the companies, and cultural industries 
generated 1.6 million jobs, 4% of the labour force. In 2008, the estimated by UNCTAD 
indicate that the main 12 creative industries employed around 7.6 million workers and 
contributed 16 % of GDP. 
 
In the State of Rio de Janeiro, creative workers represent 23% of the labour force and 
receive higher wages than the average. 
 
In 2008, the Ministry of Culture established the General Coordination for the Economy of 
Culture (GCEC), with the purpose of formulating multidisciplinary policies with other 
relevant ministries and institutions at the federal, state and municipal levels. The country 
organizes many events in the areas of music, fashion, art, photography, crafts, capacity 
building for entrepreneurs in creative sectors, etc. A new Observatory for Creative 
Economy is being created. 

According to a study by OEI, Brazil is considered one of the leading exponents in the 
world due to its creative capacity. This positioning of the Brazilian industry has been 
particularly significant in television, where the network O’Globo almost has a monopoly. 
This network transmits its images to more than 100 countries throughout the planet, and 
covers a series of activities, such as newspapers, magazines, video, records, cable TV, 
and DBS. 

3.3.4 Central America 

Creative economy plays an important role in the development of Central America. 
Recently, the countries of this region started to consider the cultural sector a productive 
sector capable of delivering growth, economic development, social inclusion, and new 
opportunities to generate foreign currency. The increasing volume of quality regional 
production, as well as the global market of culture and tourism, offer great opportunities 
at the local, regional, and global levels. Among the subsectors that stand out are the 
following: a) Crafts and intangible heritage; b) Music and festivals; c) Cultural 
management and administration. This development of cultural industries in the isthmus is 
influenced by the accelerated development of tourism, and depends on a small 
economy and the nature of creative and cultural production processes in Central 
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America. Therefore, this region does not have large industries or actors in the most 
representative sectors of CCIs, such as audiovisual, publishing, and record companies. 
 
Since 2000, Central America has been significantly updating its public policies on culture, 
boosted by different styles, procedures, and scopes in each country; Guatemala, Costa 
Rica, El Salvador, Honduras and more recently Nicaragua and Panama, already have 
spaces and forums for national discussion, institutional redefinition of priorities, and 
projects to place culture at the core of the development agenda. 45 
 

3.3.4.1 Guatemala 
 
In Guatemala, cultural industries represent 7.6% of GDP, with an average annual growth 
of 7.3%, well above other productive sectors, even considering the fact that the informal 
economy represents half the national economic activity. As a result, including this 
economy, cultural industries could represent more than 9% of GDP. Regarding 
employment, in 2005 it absorbed 7.14% of the labour force46. In other words, cultural 
activities represent the main economic activity in the country, generating jobs and 
wealth. Moreover, it is the raw material for innovation, while maintaining and promoting 
cultural diversity and cultural and democratic values.  
 

3.3.4.2 Costa Rica 
 
In the last decade, the country has experienced a significant growth in human capital 
necessary for the development of the so-called cultural industries. This is confirmed by the 
musical and audiovisual experiences of Costa Rican creators abroad, as well as the 
testimony of foreign producers who have used the national talent. For this reason, it is said 
that the State should focus on cultural industries not only to attract foreign companies 
and investments, but also to promote local production, or at least contents related to the 
country’s reality. Cultural goods are a way to materialize national identity, and contribute 
to reaffirm and define it. However, such an action must consider, as the industrial policy 
was in the middle of the 20th century, that there is an almost insurmountable limitation 
regarding the scale of the markets, so it would be necessary to think about Central 
America as a region, rather than about Costa Rica as a nation 47. Nevertheless, historical, 
linguistic and cultural links with Spanish America are powerful and there is no doubt that 
they open a path with possibilities. 
 
Also, from the State perspective, there are concerns about how it must position itself with 
respect to the role that cyberspace must play in the production, reproduction and 
dissemination of cultural goods48. Costa Rica has set the goal to invest 1% of the national 
budget in culture, which will be achieved in 2011. 
 
The Ministry of Culture has established alliances with the other ministries, particularly the 
Foreign Trade Ministry and the Ministry of Economy, Industry and Trade, which understand 
the prospects for production and export of the Costa Rican culture, especially because 
Costa Rica has made significant foreign sales of software and, therefore, animation. 
Given this experience, this Central American nation can participate more in the 

                                                 
45 UNESCO. Cultural Industries and Crafts. Final Report. Consultation Meeting, San José, Costa Rica, 
11 March 2008. 
46 Ernesto Piedras Feria, economist of the Autonomous Technological Institute of Mexico and CEO, 
The Competitive Intelligence Unit. 
47 Soto, Rodrigo. Bienes e industrias culturales en Costa Rica. At “informa-tico”, 28 January 2011. 
48 Soto, Rodrigo. Bienes e industrias culturales y nuevas tecnologías en Costa Rica. At RedCultura, 16 
April 2010. 
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production and trade of film design and post production. Alliances have been 
established with private foundations, particularly the Association of Entrepreneurs for 
Development, to co-finance programmes and projects. 

 
3.3.5 Other countries 
 

3.3.5.1 Chile49 
 
Chile has adopted the methodologies of the Andrés Bello Agreement on the satellite 
account for culture. The Annual Culture Report of 2008 indicates that this sector 
contributed with 1.3 % of GDP50 and employs around 65,000 people in visual arts, crafts, 
cinema and theater, publishing, music, media, heritage and sports. The country has been 
studied the issue of creative cities and considering the possibility of adopting a 
development plan on the creative economy. 
 

3.3.5.2 Mexico51 
 
The Mexican cultural policy nourishes from its multiculturality, its vast historical and artistic 
heritage, and the creativity of its people. The core of the National Culture Programme 
2007-2012 includes the focus and implementation of Mexican cultural policies, 
incorporating the dimensions of culture and economy, and tourism and cultural industries. 
Up to now, the purpose of the Mexican cultural policy has focused on protecting and 
regulating the historical and artistic heritage, the management and promotion of 
creative expressions, arts education, popular festivals, museums, and theater and 
literature, under a traditional perception oriented towards anthropology and sociology. 
 
Creative industries are the fifth sector after aerospace, agriculture, food and automobile. 
On sixth place are fashion and decoration, which should be added to the creative 
industry sector. Mexico has large companies devoted to the cultural, audiovisual and 
entertainment sectors. Among other things, there are 12,000 companies dedicated to 
jewellery and gifts. Mexican films are undergoing a renewal, and in 2008 70 films were 
made, the greatest amount in 17 years. This sector generates 30,000 direct jobs. The digital 
industry is a leader in the country’s productivity and competitiveness. It should also be 
noted that there is a plan to rehabilitate the historical area of Mexico City. 
 

3.3.5.3 Bolivarian Republic of Venezuela 
 
One scenario of the group of economic activities related to culture and teaching services 
states that this group represents a little more than eleven percent (11%) of GDP at 
constant prices of that country for 2002. This figure makes it possible to evaluate the 
significant expansive economic effect of cultural activities and the complementarity of 
teaching services as fundamental ingredients in the elaboration, follow-up, and 
evaluation of economic growth and development policies52.  
 
                                                 
49 UNCTAD, Economy Creative Report 2010 
50 As with the figure calculated for Colombia through the Satellite Account, it seems that this data is 
much lower than the figures calculated for the rest of Latin America and the Caribbean, which are 
at least triple that amount. 
51 UNCTAD, Economy Creative Report 2010. 
52 GUZMÁN CÁRDENAS, Carlos E. (coordinator), Yesenia MEDINA and Yolanda QUINTERO AGUILAR 
(2005): La dinámica de la cultura en Venezuela y su contribución al GDP. Colección Economía y 
Cultura N 10. Venezuelan Ministry of Education, Culture and Sports of Venezuela, Vice-Minister of 
Culture, CONAC, Convenio Andres Bello. 1st. Edition. Bogotá, Colombia. 
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The cultural activity of the country is based on advertising, with a contribution of around 
thirty percent (30%) of GDP, and on cultural, sports and entertainment services, which 
represent 23% and include libraries, archives and museums. Other activities, like radio and 
television, computer services and periodicals contribute between eight percent (8%) and 
twelve percent (12%) to cultural activity. The last block is formed by activities that 
contribute less than four percent (4%), like other entertainment services (theater and 
music), films and similar activities, publishing, research and development, editing of 
recordings, and other editing activities.  

During the period analyzed, 1997-2002, the cultural sector generated a real added value 
that represented close to two percent (2%) of the country’s GDP. The situation that is 
reflected in the added value indicator is similar to that of the economy as a whole, but 
with a greater intensity given the dependence on intermediate goods and services 
purchased abroad; and the import of editorial products, magazines and other periodicals 
that are added to the available internal supply. 

In a summary of the aforementioned report, Guzmán53 stresses that the internal 
contribution of advertising services, cultural, sports and entertainment services, radio and 
television, cinema and similar services, and other entertainment services (theater and 
artistic activities) to GDP is significant. However, it is substantially lower in activities like 
publishing, periodicals, computer and related services, recordings, and other editing 
products.  

IV. International framework for developing and strengthening cultural and creative 
industries in Latin America and the Caribbean 

 
 

One characteristic that stands out in international cooperation for development in 
Latin America and the Caribbean in the 21st century is the increase in activities to study 
actions that promote the development of cultural and creative industries. Indeed, Latin 
America and the Caribbean have several institutions that are developing and deepening 
cooperation processes to foster cultural and creative industries, as well as legal and 
commercial disciplines related to this sector. These institutions could be classified into 
three groups: 1. Multilateral forums and disciplines, 2. Regional and Iberian American 
forums, and 3. Integration processes. (Table 5). 
 
There are many Iberian American, continental, regional, and subregional organizations 
and forums that implement policies aimed at promoting creative and cultural industries, 
and most of them meet at the ministerial level. However, their agendas are very diverse, 
which could indicate the complexity of the issue, and the different needs on the matter. 
Specifically, regarding creative and cultural industries, meetings have been held by the 
Ministers of Culture and organized by the OAS within the framework of the Summit of the 
Americas, the meeting organized by the Organization of Ibero-American States within the 
framework of the Ibero-American Summit, the Latin American and Caribbean Forum of 
Ministers of Culture, supported by the Regional Office of UNESCO with headquarters in 
Havana, and the IDB forums on cultural matters for invited countries.  
 
In addition, within the framework of the subregional forums ALADI, ALBA-TCP, CAN, 
CARICOM, MERCOSUR and SICA, several activities are being carried out or are planned 
to promote the creative industries of their members, many of which foresee activities at 
the ministerial level. Moreover, regarding trade integration with some countries and areas 

                                                 
53Guzmán, Op.cit. 
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outside the region, some specific commercial disciplines and cooperation programmes 
are included for creative and cultural industries. 
 
4.1 Forums and Multilateral Disciplines 
 
4.1.1 UNESCO54 
 
For UNESCO, placing culture at the core of development is an essential investment in the 
future of the world and the condition for success of a well understood globalization that 
takes into consideration the principles of cultural diversity. To that end, UNESCO has a 
wide range of legal instruments and cultural statistics, inventories, and a national and 
regional cartography of cultural resources. The goal is to anchor culture, the principles of 
cultural diversity, and the values of cultural pluralism to the policies, mechanisms and 
public practices for sustainable development. In this way, while supporting the 
development of culture through creative industries, they are also contributing to poverty 
reduction and social cohesion. 
 
Regarding creative industries, the UNESCO web page states that “Their international 
dimension gives them a determining role for the future in terms of freedom of expression, 
cultural diversity and economic development.” However, “the world map of these 
industries reveals a yawning gap between North and South. This can only be 
counteracted by strengthening local capacities and facilitating access to global markets 
at national level, by way of new partnerships, know-how, control of piracy and increased 
international solidarity of every kind.” 
 
The Creative Cities Network promotes the exchange of knowledge, know-how, 
experience, leadership, and technology. The cities selected can use the UNESCO logo. 
The network is aimed at using the creative, social, and economic potential of the 
communities, particularly local communities, and promoting the attainment of UNESCO’s 
objectives regarding cultural diversity. To keep their status, every year they must inform 
UNESCO about the progress made in the implementation of their policies and activities, at 
the national and international levels, in cooperation with other cities. The topics that the 
cities can register are: literature, cinema, music, crafts, popular art, design, digital art, and 
gastronomy. Thus far, 25 cities have been designated, of which 2 are Latin American: 
Buenos Aires (Argentina) as a UNESCO City of Design, and Popayán (Colombia) as a 
UNESCO City of Gastronomy. 
 
Other UNESCO programmes to promote creative industries refer to crafts and design, 
books and literature, copyright, and digital arts. 
 

                                                 
54 Web page of UNESCO  
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TABLE 5 
FORUMS OF THE MINISTRIES OF CULTURE OF LAC  

 
REGION/ 
COUNTRY 

Ibero- 
American 
Summit 

Summit 
of the 
Americas  

UNESCO 
Ministerial 
Summit 

IDB 
Forum 

CAN CARICOM MERCOSUR SICA ALBA    
-TCP 

No. 
FORUMS 

CAN           
Bolivia (P.S.) X X X X X    X 6 
Colombia  X X X X X     5 
Ecuador  X X X X X    X 6 
Peru  X X X X X     5 

   CARICOM           
Antigua 
and 
Barbuda  

 X X   X   X 4 

Bahamas   X X X  X    4 
Barbados   X X X  X    4 
Belize   X X X  X    4 
Dominica   X X   X   X 4 
Grenada   X X   X    3 
Guyana   X X X  X    4 
Haiti   X X X  X    4 
Jamaica   X X X  X    4 
Saint Kitts 
and Nevis  

 X X   X    3 

Saint Lucia   X X   X    3 
Saint 
Vincent 
and 
Grenadines  

 X X   X   X 4 

Suriname  X X X  X    4 
Trinidad 
and 
Tobago  

 X X X  X    4 

MERCOSUR           
Argentina  X X X X   X   5 
Brazil  X X X X   X   5 
Paraguay  X X X X   X   5 
Uruguay  X X X X   X   5 
SICA           
Costa Rica  X X X X    X  5 
El Salvador  X X X X    X  5 
Guatemala X X X X    X  5 
Honduras  X X X X    X  5 
Nicaragua  X X X X    X X 6 
Panama  X X X X    X  5 
Dominican 
Republic  

X X X X    X  5 

REST OF 
COUNTRIES  

          

Chile X X X X   X   5 
Cuba X  X      X 3 
Mexico X X X X      4 
Venezuela 
(R.B.) 

X X X X     X 5 

No. 
COUNTRIES 
& FORUMS 

19 32 33 26 4 14 5 7 8 9 
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Regarding regulations, the following can be mentioned:  
 
 - The 1950 Florence Agreement on the Importation of Educational, Scientific and Cultural 

Materials. This agreement was updated by the 1976 Nairobi Protocol. Its purpose is to 
eliminate all types of trade barriers to the import of these goods between Member 
States. Ten Latin American and Caribbean countries are parties to this Agreement: 
Cuba, El Salvador, Haiti, Guatemala, Nicaragua, Trinidad and Tobago, (the Plurinational 
State of) Bolivia, Barbados, (the Bolivarian Republic of) Venezuela, and Uruguay.  

 
- The 2005 Convention on the Protection and Promotion of the Diversity of Cultural 

Expressions, of which 18 Member States of SELA are parties: Argentina, Barbados, (the 
Plurinational State of) Bolivia, Brazil, Chile, Colombia, Cuba, Ecuador, Grenada, 
Guatemala, Guyana, Jamaica, Mexico, Nicaragua, Paraguay, Peru, the Dominican 
Republic, and Uruguay. This Convention is a legally-binding international agreement 
that ensures artists, cultural professionals, practitioners and citizens worldwide can 
create, produce, disseminate and enjoy a broad range of cultural goods, services and 
activities, including their own. 

 
With the support of the European Union, UNESCO has a technical assistance programme 
to reinforce the governance of culture in developing countries, which contributes to the 
implementation of the Convention and thus reinforces the role of culture as a vector for 
sustainable development and poverty reduction. The International Fund for Cultural 
Diversity (IFCD) has the purpose of promoting sustainable development and poverty 
reduction in developing countries that are members of the Convention, in order to boost 
the creation of a dynamic cultural sector. The resources of the IFCD are particularly 
aimed at programmes and projects with the following objectives: 

 Facilitate the implementation of cultural policies that protect and promote the diversity 
of cultural expressions and strengthen the necessary institutional infrastructures; 

 Provide training opportunities; 
 Strengthen cultural industries; 
 Foster the emergence of new cultural industries; 
 Protect cultural expressions that are in danger of extinction, threatened, or that require 

urgent safeguard measures. 

Additionally, UNESCO has a network called Global Alliance for Cultural Diversity, of which 
SELA is a member. 
 
4.1.2 WIPO 
 
WIPO agreements on copyright and related rights, as well as other agreements of the 
organization, directly affect the development and protection of creative and cultural 
industries, as well as the work and future results of negotiations to protect traditional 
knowledge, traditional cultural expressions, and folklore.  
 
4.1.3 UNCTAD 
 
Since UNCTAD XI in 2004, this organization has carried out permanent activities in the area 
of creative industries in support of some African countries. On the other hand, UNCTAD’s 
e-commerce programme states that concrete analyses on electronic commerce and 
ICTs in developing countries focus on issues like the use of digital technologies and 
Internet in creative industries, particularly music, and its use in on-line higher education. In 
2008 this Secretariat, together with other related secretariats of the United Nations, 



Permanent Secretariat               Integration and Cooperation  

34 
produced a pioneer document on creative economy in the world. It published its first 
review in December 2010. 
 
4.1.4 WTO 
 
Since the Uruguay Round, the WTO, the European Union, Canada, and many developing 
countries, including those in Latin America and the Caribbean, have expressed the need 
for a Cultural Exception, particularly to protect the audiovisual sector from the 
competition of the United States and for reasons of cultural sovereignty. This was also 
expressed during the discussions and negotiations of the NAFTA and other FTAs between 
the United States and many countries of the world, with developing nations trying to 
exempt that sector from the most-favoured-nation principle. 
 
4.1.5 IDB 
 
The Inter American Culture and Development Foundation (ICDF) was created in order to 
promote the preservation of cultural heritage and the implementation of strategies to 
obtain resources for cultural projects, which have a significant impact on the socio-
economic development of Latin America and the Caribbean. As part of the mission to 
promote culture as a tool for the socio-economic development of the region, the 
Foundation has defined five strategic work areas: 
 
 Cultural industries and tourism 
 Community and regional museums 
 Tangible and intangible cultural heritage 
 Social and cultural entrepreneurs 
 Culture and Information and Communication Technologies for development 

 
The activities of the ICDF benefit many entities whose objectives, fields of action, areas of 
specialization, programmes and projects help strengthen, develop, preserve, and 
disseminate the cultural heritage of Latin America and the Caribbean. These entities 
include: 
 
 Cultural and creative enterprises 
 Non-profit organizations 
 Educational institutions 
 Community groups 

The IDB Cultural Center was established to foster the concept of culture as an integral 
component of development. The Center has two main objectives: 1) contribute to social 
development through donations that promote and co-finance small cultural projects with 
a positive social impact on the region, and 2) foster a better image of IDB Member States, 
with emphasis on Latin America and the Caribbean, through cultural activities that 
promote dialogue and mutual understanding between the region and the rest of the 
word, particularly the United States. The Exhibitions Programme and the Inter American 
Concerts, Lecture and Film Series promote culture in the countries of the Americas. The 
Cultural Development Programme supports projects that foster the community cultural 
development and arts education of young people, and provides institutional support to 
preserve the cultural heritage, among other aspects. The IDB Art Collection, formed 
throughout many years and managed by the Cultural Center, reflects the artistic 
achievements of IDB Member States. 

 

http://www.iacdf.org/index.php?option=com_content&view=article&id=142%3Aindustrias-culturales-y-turismo&catid=3%3Apages&Itemid=41&lang=es
http://www.iacdf.org/index.php?option=com_content&view=article&id=142%3Aindustrias-culturales-y-turismo&catid=3%3Apages&Itemid=41&lang=es
http://www.iacdf.org/index.php?option=com_content&view=article&id=143%3Amuseos-comunitarios-y-regionales&catid=3%3Apages&Itemid=41&lang=es
http://www.iacdf.org/index.php?option=com_content&view=article&id=144%3Apatrimonio-cultural-intangible-y-tangible&catid=3%3Apages&Itemid=41&lang=es
http://www.iacdf.org/index.php?option=com_content&view=article&id=146%3Aemprendedores-sociales-y-culturales&catid=3%3Apages&Itemid=41&lang=es
http://www.iacdf.org/index.php?option=com_content&view=article&id=147%3Acultura-y-tecnologias-de-la-informacion-y-la-comunicacion-para-el-desarrollo&catid=3%3Apages&Itemid=41&lang=es
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4.1.6 SEGIB 
 
As regards cultural cooperation, the Ministers of Culture of Ibero-American countries, 
who met prior to the Ibero-American Summit, adopted in 2006 the Ibero-American 
Cultural Charter. Through this instrument, cultural cooperation is fostered between Ibero-
American countries and mechanisms are facilitated for a better understanding of their 
own cultural wealth, creating conditions for better movement of cultural goods and 
products in the region.  
 
Regarding creative and cultural industries, the Charter specifically proposes to: 
 
- support and foster the production of cultural contents and structures to distribute cultural 

activities, goods and services in the Ibero-American cultural area; 
- establish cooperation mechanisms that promote the distribution of their cultural goods 

and services in Ibero-America and abroad, paying special attention to 
cinematography, audiovisuals, music, and books; 

- implement mechanisms that effectively enable the free movement of cultural goods in 
the region, in order to promote cooperation and the mutual cultural enrichment of our 
peoples, through a fluid exchange of samples and exhibits with no commercial 
purposes; 

- promote incentives and ways of cooperation for the transfer of technology and 
knowledge to contribute to the strengthening of these industries in countries where less 
progress has been recorded; 

- foster the development and exchange of statistics and studies on creative and cultural 
industries, and other areas in culture economics; and 

- encourage agreements for joint production and distribution of cultural activities, goods 
and services in the Ibero-American cultural area, and provide preferential access to 
countries with emerging creative and cultural industries.   

 
4.1.7 Cultural Information System of the South (SICSUR) 55  
 

The Cultural Information System of the South (SICSUR) was adopted at the XXIX Meeting of 
Ministers of Culture of MERCOSUR, held in Montevideo, Uruguay, in November 2009 and 
was approved as a programme of MERCOSUR Cultural. The page www.sicsur.org contains 
statistics, maps, laws, and cultural documents of ten countries in South America: 
Argentina, Brazil, Bolivia, Chile, Colombia, Peru, Ecuador, Paraguay, Uruguay, and 
Venezuela. 

 

                                                 
55 Culture portal of UNESCO. http://www.lacult.org 

http://www.sicsur.org/
http://www.lacult.org/
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4.2 Regional and Ibero-American forums 
 
4.2.1  Ministerial Summits on Culture  
 
As can be seen in Table 6, the Latin American and Caribbean region offers a number of 
activities at the ministerial level that deal with both cultural policies and policies related to 
cultural industries. As shown below, the agenda of ministers in each forum is very rich and 
diverse and is usually organized according to the mandates of the respective Presidential 
Summits, except for the Meeting of Ministers of Culture organized by the UNESCO 
Regional Office for Culture in Latin America and the Caribbean.  

 
4.2.1.1 Ministerial Meeting on Culture of the OAS 
 
The Inter-American Meeting of Ministers of Culture and Highest Appropriate Authorities is 
organized by the Inter-American Committee on Culture (CIC) and held prior to 
presidential meetings of the Summit of the Americas. Four summits have been conducted, 
the last of which on 21 November 2008 in Barbados, prior to the Summit of the Americas 
held in Trinidad and Tobago in 2009. The V Ministerial Meeting was expected to be held in 
Río de Janeiro (Brazil) on 17 and 18 March 2011, when the Inter-American Year of Culture 
of the OAS will be launched and its schedule will be extended to the Summit of Heads of 
State and Government of the Americas, to be held in Colombia in 2012. However, this 
meeting was postponed to a date to be determined in the future. 
 
4.2.1.2 Ministerial Summit of Culture prior to the Ibero-American Summit56 

 
The Organization of Ibero-American States for Education, Science and Culture (OEI) has 
organized and coordinated for many years the Ibero-American Conferences on Culture, 
prior to the Ibero-American Summits of Heads of State and Government. The Ibero-
American Conferences on Culture are an ideal forum to discuss multilateral issues in this 
matter, since they foster a climate of trust between the different actors to exchange 
experiences, share diagnoses, and agree on common positions regarding the challenges 
that Ibero-American States face. From 1993 to 2010, fourteen Summits of Ministers of 
Culture were held, one of which – conducted in 1997 – was informal. 

 
4.2.1.2 Forum of Ministers of Culture of Latin America and the Caribbean organized by the 

UNESCO Regional Office 
 
The Forum of Ministers of Culture and Officials in Charge of Cultural Policies of Latin 
America and the Caribbean was created in 1989, within the framework of the I Meeting 
of Ministers of Culture of the region held in Brazil. The Forum is the ultimate space for 
reflection for the highest government authorities of the region in charge of culture, since it 
is the only scenario where all countries of Latin America and the Caribbean converge. In 
the strategy of the UNESCO Regional Office for Culture in Latin America and the 
Caribbean, the Forum of Ministers of Culture is its main counterpart for regional 
cooperation. The Forum of Ministers is made up of 33 countries in the region. 
 
 
 
 
 

                                                 
 
http://www.oei.es/cultura.php 
 

http://www.oei.es/cultura.php
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4.2.2 Cooperation organizations 
 
ECLAC, the OEI, the IDB, CARICOM, and SELA have been leaders in studies on creative 
and cultural industries in LAC; they have held forums and promoted international 
cooperation for its development in the region. 
 

4.2.2.1 ECLAC 
 
The Plan of Action for the Information Society of Latin America and the Caribbean, eLAC, 
is coordinated by ECLAC, includes the creation of a regional work group to investigate 
the development and challenges of creative industries, and content development 
industries, and constitute mechanisms of regional cooperation to find solutions for their 
common problems. 

 
4.2.2.2 CERLALC 

 
It develops a policy to promote the publishing industry and cooperates with WIPO in its 
task of disseminating copyrights. It is also an important promoter of the cultural industry. 
 

4.2.2.3 Andrés Bello Agreement 
 
Through the Economy and Culture project, the Andrés Bello Agreement (Convenio 
Andrés Bello - CAB) cooperates with its member states to improve their economic 
information systems for culture. To that end, it created a Manual on Satellite Account for 
Culture. 

 
4.2.2.4 SELA 

 
In 1998, it held a regional forum on Economic Integration and Cultural Industries in Latin 
America and the Caribbean, and more recently, in 2009, it started some programmes on 
the promotion and protection of Traditional Knowledge, and Software Development in 
LAC.57 In addition, by mandate of the Council of Representatives, the work programmes 
for 2010 and 2011 included the issue of Creative Industries. 
 
4.3  Integration processes 
 
In integration agreements, trade opening is universal, and goods such as handicrafts and 
physical media (movies and software, among others) are protected by the general rules 
for trade in goods. Likewise, commitments on trade in services apply equally to this sector, 
except for the stocks included in the annexes on specific commitments, which usually 
preserve policies on employment of foreign workers, the screen share of TV broadcasts, 
the participation of national artists in movies, TV programmes, shows, etc. Also, some sub-
regions have mechanisms regarding intellectual property.  
 
In this connection, cooperation programmes could be proposed to foster creative and 
cultural industries, even in areas such as protection and access to traditional knowledge 
and folklore, since the region has a high biological diversity: one third of the population is 
Afro-American and indigenous (around 200 million inhabitants), and other local 
communities make up another portion of the population. 

 

 
                                                 
57 See SELA’s institutional page: http://www.sela.org 
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4.3.1 ALBA-TCP 

 

 

The Bolivarian Alliance for the Peoples of the Americas includes Alba Cultural, the ALBA 
Cultural Fund, and a Strategic Plan for ALBA Cultural 2008-2010. Among its strategic lines, 
ALBA Cultural: i) Receives, develops, and promotes joint cultural projects among the 
region’s countries; ii) fosters plans for publishing, audiovisual, and record production; iii) 
plans to create the Latin American and Caribbean Distributor of Cultural Goods, and the 
Network to Distribute and Exhibit Audiovisuals; iv) plans to create the Programme for the 
Development of National Arts Education Systems; v) grants prizes to important figures in 
Latin American and Caribbean literature and arts for their lifetime achievement, and 
others that motivate creation, and vi) creates the network of ALBA Cultural Houses. 

4.3.2 ALADI  

There is a Regional Agreement on Cultural Property (AR No.8), which could be reviewed 
under a Latin American and Caribbean perspective, looking particularly at experiences in 
applying UNESCO’s Florence Agreement, since besides the fact that its nomenclature has 
not been updated, its application is very limited in the sector, because it must certify that 
protected goods are of a cultural nature. 

4.3.3  CAN 

The Andean Community plans to organize the Andean Meeting of Ministers of Culture, 
established in 2006. In April 2010, the General Secretariat prepared a proposal to create a 
work programme to develop cultural industries, which has not been yet approved by 
Member States. 
 
4.3.4  CARICOM 

It plans to develop a regional programme on cultural industries. 

4.3.5  MERCOSUR 

MERCOSUR Cultural is based on the Cultural Integration Protocol approved in 1996 in 
Fortaleza, Brazil, (CMC, 11/96), which aims to provide a legal framework for cultural 
integration within the trade block. This Protocol contains a series of provisions that refer 
to: cultural diversity, creation of common spaces, exchange of artists, and production of 
films, video, television, radio, and multimedia under regimes of joint production and 
distribution.  

Even though the text of this Protocol refers specifically to the sector of audiovisual 
cultural industries, the provisions of this instrument do not mention cultural industries in 
advertising, books, music, newspapers, etc. This deficiency means that MERCOSUR 
Cultural still does not have the necessary specific devices to support the comprehensive 
growth and development of these industries.  

In addition, in June 2000, the Ministers of Culture stressed the need to establish a 
common strategy for the exchange of cultural goods and activities, to promote these 
industries given their economic and social-cultural impact on sustainable development 
in the region, to stimulate cultural programming and exchanges between public, state 
and private television networks of Member States through bilateral and/or multilateral 
agreements, and to support the creation of a public television network of MERCOSUR. 
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TABLE 6 
ORGANIZATIONS AND FORUMS OF LATIN AMERICA AND THE CARIBBEAN RELATED 

TO THE DEVELOPMENT OF CULTURAL AND CREATIVE INDUSTRIES 
FORUMS LAC COUNTRIES REGULATION 

1. MULTILATERAL   
1.1 Convention on Biological Diversity 
(CBD) 

All ‐ Article 8j of the CBD 
‐ 2010 Nagoya Protocol on Access and 
Benefit Sharing (ABS) 

1.2 World Trade Organization (WTO) All ‐ 1994 GATT  
‐ GATS 
‐ TRIPS 
‐ Dispute Settlement 

1.3 World Intellectual Property 
Organization (WIPO) 

All - Berne Convention for the Protection of 
Literary and Artistic Works  
- Rome Convention for the Protection of 
Performers, Producers of Phonograms and 
Broadcasting Organisations 

1.4 United Nations Conference on Trade 
and Development (UNCTAD) 

All  

1.5 United Nations Educational, 
Scientific and Cultural Organization 
(UNESCO) 

All  
 

22 

‐ UNESCO Universal Declaration on la 
Cultural Diversity 2001 

‐ Convention on the Protection and 
Promotion of the Diversity of Cultural 
Expressions 2005  

2. REGIONAL   
2.1 Inter-American Development Bank 
(IDB) 

26  

2.2 Economic Commission for Latin 
America and the Caribbean (ECLAC) 

All  

2.3 Organization of American States 
(OEA) – Summit of the Americas 

31  

2.4 Ibero-American General Secretariat 
(SEGIB) Ibero-American Summit 

19  

2.5 Latin American and Caribbean 
Economic System (SELA)  

All  

2.6 United Nations Educational, 
Scientific and Cultural Organization 
(UNESCO)– Regional Office – Summit of 
Ministers o Culture  

All  

3. SUBREGIONAL   
3.1 Bolivarian Alliance for the Peoples of 
the Americas – People’s Trade 
Agreement (ALBA – TCP) 

8 Alba Cultural 

3.2 Latin American Integration 
Association (ALADI) 

12 Regional Scope Agreement N° 7 on 
cooperation and exchange of goods in 
the cultural, educational and scientific 
areas 
Trade Agreements  

3.3 Andean Community (CAN) 4 Free Trade Area  
Agreement on Services  
Decisions on Intellectual Property  

3.4 Caribbean Common Market 
(CARICOM) 

                   14 Common market  

3.5 Common Market of the South 
(MERCOSUR) 

4 Mercosur Cultural and Free Trade 
Agreements  

3.6 Central American Integration 
System (SICA) 

8 Common market and Free Trade 
Agreements  

3.7 Integration Agreements with extra-
regional countries  

24* Chapters on goods, services, investments, 
environment, intellectual property, dispute 
settlement; annexes on movement of 
people and cultural industries (in some 
cases) 

* CARIFORUM, Chile, Colombia, Mexico, Peru, SICA (including Panama). 
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4.3.6 Cultural Clause in FTAs with non-LAC countries 
 
Besides the trade regulations that govern goods, services and the specific commitments 
under Free Trade Agreements, the FTAs executed with Canada, in particular, include the 
so-called “cultural exception” clause, which reads as follows58: 
“Nothing in this Agreement shall be construed to apply to measures adopted or 
maintained by either Party with respect to cultural industries except as specifically 
provided in Article C-02 (Market Access - Tariff Elimination).” Cultural industries mean any 
person performing any of the following activities:  
 

(a) publication, distribution or sale of books, magazines, regular publications or printed 
or digital daily newspapers, but they do not include the sole activity of printing or 
typesetting any of the above;  

(b) production, distribution, sale or playback of film or video footages;  
(c) production, distribution, sale or playback of music recordings in audio or video 

footages; 
(d) publication, distribution or sale of printed or machine readable music; or 
(e) radiocommunications in which broadcasts are intended for direct reception by 

the general public, as well as all activities related to radio, television and cable 
distribution and satellite programming services and broadcast networks. Payments 
for international current transactions means “payments for current international 
transactions” as defined in the Articles of the Agreement of the Fund; 
 

Noteworthy is that the above definition does not include all the activities of artistic and 
cultural services, such as performing arts, theater, cultural tourism, etc. 
 
4.3.7 Cultural Cooperation Clause in FTAs with non-LAC countries 

 
Eight free trade agreements include regulations related to cultural cooperation that will 
certainly contribute to cultural industries in beneficiary countries. In this regard, such 
programmes may be considered as a benchmark for the creation of Latin American and 
Caribbean regional programmes aimed at encouraging creative and cultural industries in 
the region. Such instruments are the following: 

‐ CARIFORUM-EU Economic Partnership Agreement: PROTOCOL III on Cultural 
Cooperation  

‐ Chile-European Community Association Agreement - ARTICLE 39: Cooperation in the 
audio-visual field and ARTICLE 40: Exchange of information and cultural 
cooperation. Other countries that have signed similar association agreements with 
the European Union include Mexico, Colombia, Peru and Central American 
Common Market countries 

‐ Chile – China Free Trade Agreement - ARTICLE 110: Cultural Cooperation  
‐ Trans-Pacific Strategic Economic Partnership Agreement - ARTICLE 16.7: Cultural 

Cooperation. Chile is a party to this Agreement. 

                                                 

58 Free Trade Agreement between the Government of the Republic of Chile and the Government 
of Canada 
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V. Recent developments in the study and promotion of cultural and creative industries 
in Latin America and the Caribbean 

 
 This section summarizes some relatively recent events and seeks to draw the 
attention of national authorities, cooperation agencies, integration processes, and the 
civil society in general to the opportunities the Latin American and Caribbean cultural 
and creative sector offers, ranging from biological diversity, rich traditional knowledge 
and folklore, people's wisdom and knowledge, to access to information and 
communication technologies, development of tourism and other service activities based 
on knowledge and innovation. 
 
Such events have helped identify policy and cooperation elements that may pave the 
way for a new phase, where direct actions are taken by the cultural, economic and 
trade-related authorities, as well as the creative and cultural operators – particularly 
cultural and creative small and medium-sized enterprises (SMEs) – local communities, 
regions, border areas, cities and many more. 
 
5.1 Forum on Copyright, Creative Industries and Public Policies 
 
This Forum was held in Mexico D. F. from 27 to 29 August 2007, under the aegis of the 
World Intellectual Property Organization (WIPO), the Regional Centre for the Promotion of 
Books in Latin America, the Caribbean, Spain and Portugal (CERLALC), the National 
Copyright Institute (INDAUTOR), and the Mexican Centre for Copyright Protection and 
Promotion (CEMPRO). 
 
5.2 International Workshop on Culture as an Engine of Economic Growth and Social 
Inclusion in the Americas 
 
This important event was held on 1 and 2 October 2007 in Washington by the 
Organization of American States (OAS) with the collaboration of the Inter-American 
Development Bank (IDB) and the Global Foundation for Democracy and Development 
(GFDD). The objective of the workshop was to:  
 
“Facilitate a focused dialogue among policymakers from culture, finance and planning 
sectors of the Member States, along with representatives of international institutions, on 
the impact of culture on economic and social development in the Americas and ways to 
enhance support for cultural development initiatives through international 
cooperation”59/. 

                                                 
59.Organization of American States. Conceptual Framework and Work Schedule for the Workshop 
“Culture as an engine of economic growth and social inclusion in the Americas”. CIDI/CIC/INF. 1/07. 
Online: http://www.oas.org/documents/events/200710_cultura_para_crecimiento/Calendario.doc  

http://www.oas.org/documents/events/200710_cultura_para_crecimiento/Calendario.doc
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5.3 Subregional Meeting on Creative Industries: Their potential as a factor for economic 

growth and social cohesion in Central America 
 
This meeting was organized by UNESCO, the Ministry of Culture, Youth and Sports of Costa 
Rica, and the International Centre for Human Development (ICHD). It took place in San 
José, Costa Rica, on 10 and 11 March 2008. This forum proposed outlining a Regional Plan 
including the following strategies: 

 
a) Expand the sector’s access to economic resources; 
b) Strengthen the sector’s capacity to work with institutions and networks; 
c) Create local and regional joint committees and bodies; 
d) Promote cultural marketing both locally and regionally and for export to other 

regions; 
e) Develop new audiences, both locally and regionally; 
 f) Further strategic alliances with the tourism industry and business chambers; 
g) Strengthen the legal framework; 
h) Encourage creativity. 
 

5.4  Fourth Regular Meeting of the Inter-American Committee on Culture.60 
                              
This event was held in Washington on 12 and 13 November 2009 within the framework of 
the III Inter-American Meeting of Ministers and High Authorities of Culture that took place 
in Montreal in 2006. 
 
VI. Cooperation Programmes in LAC 
 

For purposes of implementing ministerial decisions -backed by presidential 
mandates- in Latin America and the Caribbean, the IDB, OAS and SEGIB have pursued 
agendas for cooperation in cultural industries or creative and cultural industries. 
 
6.1 IDB 

6.1.1 Inter-American Culture and Development Foundation (ICDF) 
 
The Inter-American Culture and Development Foundation (ICDF) was created in 2005 to 
promote cultural, social, environmental, and economic development in Latin America 
and the Caribbean. The IACDF emerged as a response to the interest of the region’s 
countries in the need to preserve cultural heritage and implement fundraising strategies 
to support cultural projects that have a major impact on socioeconomic development in 
Latin America and the Caribbean, in order to reduce poverty, improve the quality of life 
and achieve greater social equity in the region. 
 
For purposes of promoting culture as a mechanism for socioeconomic development in 
the region, the Foundation has identified five strategic areas of work as follows: 
 
 Cultural Industries and Tourism 
 Community and Regional Museums  
 Tangible and Intangible Cultural Heritage 
 Social and Cultural Entrepreneurs  
 Culture and Information and Communication Technologies for Development 

                                                 
60 OAS Document /Ser.W/XIII.5.5, CIDI/CIC/INF.1/09 rev.1, 23 April, 2010 

http://www.iacdf.org/index.php?option=com_content&view=article&id=147%3Acultura-y-tecnologias-de-la-informacion-y-la-comunicacion-para-el-desarrollo&catid=3%3Apages&Itemid=41&lang=es
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These strategic areas share the objective of research and dissemination of culture, 
institutional strengthening and capacity building, educational programmes for children 
and youth, and environmental sustainability. 
 
Cultural Industries and Tourism 
This area strengthens sustainable projects that contribute to increased economic and 
social benefits for the cultural industries, through project management, capacity building, 
creation, production and distribution of cultural goods and services in the areas of cultural 
tourism, crafts, publishing sector, audiovisual industry, visual and performing arts, recording 
and multimedia production. 
 
Community and Regional Museums 
The ICDF supports the creation of sustainable and innovative community and regional 
museums that include elements such as education, employment generation, 
environmental preservation and development of knowledge. These factors are of the 
essence to the preservation of our culture and traditions, and translate into social and 
economic growth of our region. 
 
Intangible and Tangible Cultural Heritage 
This area aims to support and develop projects in coordination with local communities 
and national and regional funding agencies. 
 
Social and Cultural Entrepreneurs 
This area supports and acknowledges the contributions and achievements of social and 
cultural entrepreneurs who, throughout Latin America and the Caribbean, make a big 
difference in their communities and regions. It also seeks to encourage these 
entrepreneurs to continue to promote their cultural heritage. 
 
Culture and Information and Communication Technologies for Development 
Information and Communication Technologies (ICTs) are crucial for the development of 
communities, as they facilitate access to knowledge and information exchange with 
other regions and countries. The use of these technological tools preserves and 
disseminates the values, traditions and cultural diversity of the region, strengthening the 
educational and environmental programmes and contributing to socioeconomic 
development of communities in Latin America and the Caribbean. 
The ICDF activities benefit many entities whose objectives, scopes, areas of expertise, 
programmes and projects help to strengthen, develop, preserve and disseminate the 
cultural heritage of Latin America and the Caribbean. Such entities include: 
 
 Cultural and Creative Industries 
 Non-profit organizations 
 Educational institutions 
 Community groups 
 
The ICDF provides support in the following areas: 
 
 Technical assistance: Strategic planning, project development and negotiation and 

management skills. 
 Network development: Identification of strategic alliances and execution of 

agreements with governments and non-governmental and private organizations, at 
regional, national and international level. 
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 Financial support: direct financial support and in some cases identification of sources 

of funding and benefits for donors, as well as assistance in preparing proposals and in 
developing fund-raising strategies. 

 
Current Projects 
The ICDF works in two ways: 1) designing, developing and implementing projects and 
initiatives of its own and 2) supporting projects submitted by institutions of the region, 
through direct funding, technical assistance, and / or the creation of strategic alliances. 
 

     -   ICDF own initiatives: 
 
GeoAmericas 
This initiative seeks to identify and promote cultural sites and industries in the continent 
through the use of geographic information systems, by collecting texts, images, and 
videos and making them available to the public on the Internet. This project will use geo-
referenced technology to present sites related to culture, education, tourism, 
environment and health, in coordination with local institutions and government 
authorities. GeoAmericas will provide information to students, researchers, tourists from 
around the world and the general public, who will deepen their knowledge of the cultural 
richness of our region. Additionally, GeoAmericas will promote sustainable tourism and 
training of youth, who through a social network called "GeoNet" will get involved in 
feeding information into the portal. 
 
Community Museums (Regional initiative) 
This project promotes the development, implementation and effective operation of 
community museums in the Americas through the dissemination of practical information 
mechanisms to guide communities, indigenous peoples, cultural managers and other 
organizations in developing their projects in a sustainable manner. The portal, called 
museoscomunitarios.org, will feature three languages (English, Spanish and Portuguese) 
and give access to tools such as manuals, videos, and information regarding the role of 
community museums in the development of the region. 
 
Musical Instrument Bank (Regional initiative) 
This project comes in response to the need to promote social inclusion in the region 
through arts education for children and youth. The project supports cultural institutions 
such as orchestras, choirs, ballet and dance groups, theatres, and cultural and 
performing arts centres by channelling donations of musical instruments and other cultural 
assets, in order to expand and strengthen educational programmes. Similarly, the project 
will facilitate the exchange of knowledge among artists and students in the Americas. 
 
 

‐ Projects supported by the ICDF 
 

Lima Arts Museum (MALI) 
The renovation project of the Lima Arts Museum (MALI) strengthens the educational and 
cultural programs for Peruvian children and youth. The project envisages the expansion of 
the museum galleries which display a large collection of Peruvian art. The MALI also 
organizes workshops and guided tours, and technical training workshops. These activities 
have a direct impact on the cultural, social and economic development in Peru. 
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Symphony for Life 
Symphony for Life (Sinfonía por la Vida) is a programme of the Symphonic Youth 
Orchestra Foundation of Ecuador (FOSJE) that aims to promote social inclusion of 
Ecuadorian children and youth from low-income sectors, through music programmes. The 
programme is also beneficial for the community that is involved actively in the process. 
Through activities that promote discipline, creativity, teamwork and self-esteem, this 
project mitigates the social risks among vulnerable youth groups. 
 

‐ New projects under assessment 
 
World Potato Museum 
This museum is to display the history, development, impact, social and economic 
significance and influence of the most important tuber in the world: potato. The museum 
will feature the most fascinating and surprising aspects of the potato, in addition to 
information, ideas and entertainment, as well activities promoting debate. The museum is 
aimed at students, researchers, tourists. It will bolster social and economic development 
through increased economic activity, promotion of cultural traditions, and promotion of 
agricultural research and technology. 
 
Amazonia Museum 
This project highlights the importance of Amazonia for environmental, cultural, and social 
sustainability of the world. The central topics of the project are preservation of natural 
resources and the key role of the Amazonia in mitigating climate change and global 
warming; preservation of cultural heritage of over 200 indigenous cultures struggling to 
preserve their identity and traditions; education of children, youth and communities, and 
information on the potential of forests to improve the health of humankind. 
 
6.1.2 IDB Cultural Center - Cultural Development Programme 
 

This programme supports small projects for cultural initiatives with social and 
economic impact in IDB member countries, such as youth and development, support for 
museums and cultural centres, restoration and preservation of cultural heritage, 
handicrafts, visual arts, music, dance, theater and literature. In 2010, the Cultural 
Development Programme approved the following projects: 

Argentina 

 Technological development and training in the use of audio media at the Argentine 
Center for Blind. Nampelkan Civil Organization. 

Bahamas 

 Creative writing workshops. Bahamas Writers' Summer Institute (BWSI). 

Bolivia 

 Scholarships for Musical and Instrumental Training for Youth in Santa Cruz de la Sierra. 
Philharmonic Music Society – Symphonic Youth Orchestra of Santa Cruz de la Sierra. 
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Brazil 

 Pinocchio’s Workshop – Woodworking and Art, Batatais, Sao Paulo. Jose Lazzarini 
Foundation 

 “Tintartes”: Design, Graphics and Digital Animation Training for Youth at Risk, Rio de 
Janeiro. Roots in Movement Institute 

 The Traditional Art of Making Musical Instruments in Rio Branco, Acre Amazonia. Acre 
Youth Network in Action – REAJA 

Chile 

 Workshops for the Creation of Street Theater: Building a City through Artistic 
Expression and Its People, Valparaiso. Escenalborde Cultural Center 

Colombia 

 Strengthening Traditional Craftmaking of the Motilon Bari Community, Catatumbo 
National Park. Business Development Corporation of Northern Santander – 
PROEMPRESAS  

Costa Rica 

 Teachers Carrying on Traditions in El Guarco de Cartago: Cabuya Craft as a means 
of Community Development. “AMUBIS” Cultural Association  

Dominican Republic 

 Puppetry and Theatrical Education for Parents and Educators in the Community. 
Luna (Moon) School Theater Foundation  

Ecuador 

 “Tales of the “Nublado” Forest – The Northwest Begins to Read.” Promotion of 
Reading and Writing in Rural Schools. Corporation for Human Development –
National Cultural Network – RIN  

El Salvador 

 Support for the Traditions of the Indigenous Community of Izalco. Izalco Indigenous 
Community Foundation.  

Guatemala 

 Access to Culture and Knowledge, in the Marginal Zones of Escuintla. Fourth World 
Movement 

 Recognition and Conservation of Folk Dances. Ministry of Sports and Culture of 
Guatemala  
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Guyana 

 Promotion of Sustainable Development of Arawak Culture in Mainstay/ Whyaka, 
Region 2. Mainstay Village Council  

Honduras 

 Understanding the “Etnia Lenca” through its Cultural Expressions. Association of the 
Etnia Lenca Communities, Sierra de La Paz – MAMLESIP  

 Promoting the Traditional Honduran Toy Industry. Mi Tierra Catracha Association  

Jamaica 

 Preservation of the History of the Charles Town Maroon Community. Charles Town 
Maroon Community Council  

Mexico 

 “The Rolling Angels” – Training at Risk Youth in the Circus Arts. Center for the 
Development of the Arts and Sciences  

 “Behind The Line We Are Working”: Workshops for Artistic and Cultural Development 
in the Federal District. Street Theater Program - IAP  

 Workshops on Theater and the Manufacture of Puppets in the rural communities of 
Leon, Guanajuato. Theater Group “tras – torno” and Puppets “trastornillo”.  

Panama 

 Establishment of an Exhibition Center and Craft Market for the Indigenous Ngäbe 
Buglé Community, Muná. Program for Advancement and Social Development - 
PRODESO  

Paraguay 

 Strengthening the “Ha Che Valle” Children’s Orchestra in San Juan Bautista 
Misiones. Ha Che Valle Organization for Art and Culture  

Peru 

 “Educating through the Arts” Specialization Course for School Teacher. The 
Advanced Pedagogic Institute – Art Museum of Lima – MALI  

 Musical Training for Educators to Promote Social Integration in the Manchay 
Community. JazzJaus Civic Association  

Trinidad y Tobago 

 “Growing Green” – Craft and Music Workshops using recycled materials. Trinidad 
and Tobago Association of Retired Persons – TTARP  

Uruguay 

 Improving the Theatre Space of the Community Center. La Paz Community Center  
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Venezuela 

 Workshops for the Training of Artisans in the Manufacture of Wooden Toys. The Toy 
Shop Foundation, Mérida 

 
 
6.2 OAS Inter-American Committee on Culture (CIC)61 
 
The priority lines of action of the CIC were adopted at the Third Inter-American Meeting of 
Ministers of Culture and Highest Appropriate Authorities held in 2006: 

 
 Preservation and presentation of cultural heritage; 
 Cultural identity, diversity, and dignity; 
 Culture, the creation of decent work, and the fight against poverty; 
 Culture and the role of indigenous peoples; 
 Cultural information systems (cross-cutting priority) 

 
These activities are designed to consolidate the institutional capacities of the member 
states in the area of culture; promote research and analysis of information in the culture 
sector; strengthen dialogue and horizontal cooperation at the regional and hemispheric 
level; enhance the sense of the impact that art and culture have on national economies 
and social wellbeing; and promote the work and profile of the CIC. 
 
The activities completed until 2008 include:  
 

1. Preservation and Protection of Cultural Heritage 
 

a) “Case Studies on the Protection of Cultural Heritage” 
b) “Protecting Cultural Heritage from Looting and Illicit Trafficking: 

Examples of Effective Practices in the Andean Region” 
 

2. Culture and enhancement of diversity, identity and dignity of our people 
 

a) Seminar “Arts and Culture as Strategies in the Prevention of Social 
Violence” 

b) International Seminar “Cultural Diversity: practices and 
perspectives” 

c) CIC Study: Social Inclusion in the Americas: The Role of Cultural 
Programmes and Policies for Youth 
 

3. Culture and the creation of decent jobs and the overcoming of poverty 
 

a) Workshop “Rescue and Promotion of Artisan Production” 
b) Seminar "Culture as an engine for economic growth and social inclusion" 
c) “Financing and Resources for Culture in Sustainable Development –  

World Bank Learning Initiative”  

                                                 
61 OAS Secretariat. Progress Report of the Inter-American Committee on Culture (CIC) and the 
Technical Secretariat. Document OAS/Ser.K/XXVII.4, CIDI/REMIC-IV/doc.7/08, Bridgetown 
(Barbados), 12 November, 2008. 
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4. Culture and the role of indigenous peoples 
 

a) Regional Workshop “Preservation of Aboriginal Heritage” 
 

5. Cultural information systems 
 

a) Workshops on Cultural Information Systems 
b) Summary meeting on the Cultural Information System Workshops 

 
NEW PROJECTS: 
 

a)     “Culture in Development: An Inter-American Information Network” 
 

Its purpose is to create a network composed of Member States, civil society, and 
international organizations to (1) facilitate the design and implementation of public 
policies on culture by the OAS Member States; (2) strengthen the human and institutional 
capacity of member states to carry out cultural development initiatives; and (3) raise 
awareness of the potential of culture to contribute to economic growth and social 
inclusion. 
 

b) Ignite the Americas: Youth Arts Policy Forum 
 

The Youth Arts Policy Forum: Ignite the Americas had three primary outcomes.  The first is a 
“toolbox” for the creation of sustainable cultural enterprises. The second is a series of 
recommendations to the ministers of culture of the Hemisphere on the design of cultural 
policies that use the arts and cultural manifestations to promote the inclusion of young 
people and economic growth. The third is a hemispheric network of youth organizations in 
the arts and culture, with a view to promoting the sharing of experiences and the 
strengthening of partnerships in the aforementioned areas.  
 
The CIC 2009-201062 Plan of Action is as follows: 

 
The objective is to build capacity in Member States and to ensure that culture’s role as an 
important factor for economic growth, democratic stability and social inclusion in the 
region is widely understood, through the implementation of a coordinated agenda in 
culture that stimulates cooperation among the states and other actors in the Inter-
American system.  

 
The Plan includes projects, programs and activities in the field of culture in the framework 
of the four thematic areas approved by Ministers of Culture in their Third Ministerial 
Meeting: 

 

                                                 
62 Approved during the Fourth Inter-American Meeting of Ministers of Culture and Highest 
Appropriate Authorities, Barbados, 20 – 21 November, 2008. 
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I. Preservation and protection of cultural heritage 
II. Culture and the creation of decent work and the fight against 

poverty  
III. Culture and the enhancement of dignity and identity 
IV. Culture and the role of indigenous peoples 
V. Cultural information systems (cross-cutting priority)  

 
The objectives of this Plan of Action will be achieved through six strategic lines of action 
as follows:  
 

A. Continue to deepen the policy dialogue 
B. Targeted analysis and research based on needs identified by 

member states.  
C. Technical assistance including support for project design, 

implementation, and evaluation  
D. Develop a CIC communications strategy 
E.  Strengthen alliances with civil society, private sector, and other 

international organizations 
F. Adopt a coordinated resource mobilization strategy 

 
I.  Preservation and protection of cultural heritage 

 
Objective: “Supporting member states in their efforts to preserve, protect, manage, and 
promote cultural heritage through cooperation and capacity-building to combat 
pillaging, illicit trafficking, destruction, and unauthorized possession of cultural objects; 
promoting educational public awareness campaigns; fostering international partnerships 
among cultural heritage sites and agencies; and documenting and promoting research 
on cultural heritage, both tangible and intangible”. (CIDI’S Strategic Plan for Partnership 
for Integral Development 2006 – 2009). 
 

II. Culture and the creation of decent work and the fight against poverty 

Objective: “Supporting job creation in the cultural sector through regional forums that 
address the challenges and opportunities of artists, artisans, and cultural industries; 
horizontal cooperation pilot projects aimed at developing management and commercial 
skills in the culture sector; and programs and incentives to ensure an environment in which 
creative expression and cultural industries may flourish.” (CIDI’s Strategic Plan for 
Partnership for Integral Development 2006 – 2009). 
 
Youth Arts Policy Forum: Ignite the Americas. 
 

III. Culture and enhancement of dignity and identity 

Objective: “Supporting member states in their efforts to strengthen the cultural content of 
their educational programs, particularly those directed at young people, to assist in 
developing cultural identity; promoting intercultural dialogue, creativity, and artistic 
expression; and enhancing awareness and respect for cultural and linguistic diversity.” 
(CIDI’s Strategic Plan for Partnership for Integral Development 2006 – 2009). 
Collection of a set of good practices. 
Identification of existing knowledge gaps between policy and experience. 
Report of findings and recommendations. 
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IV.  Culture and the role of indigenous peoples 

Objective: “Fostering respect for cultural diversity, as well as promoting and preserving 
ethnic and linguistic heritage and traditions.” (CIDI’s Strategic Plan for Partnership for 
Integral Development 2006 – 2009). 
Regional meeting of Guarani peoples. 
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V.  Cultural information systems 
 

Objective: “Supporting Member States in their efforts to build capacity to measure 
the social and economic impact of cultural activity, and to gather, analyze and 
disseminate information on culture through the exchange of information and practices in 
cultural information systems, by supporting networks of cultural policymakers and of 
persons involved in the area of culture and by serving as a bridge with specialized 
organizations active in the field.” (CIDI’s Strategic Plan for Partnership for Integral 
Development 2006 – 2009). 
 
Design and develop a Web-based tool on cultural policies. 
 
Design and implement a communications strategy that stresses the importance of arts 
and culture as generators of economic growth, social inclusion and stronger democratic 
values. 
 
Develop a network of policy makers, civil society, private sector and international 
organizations working in the area of culture. 
 
6.3  SEGIB 
 
SEGIB currently has several cooperation programmes which have an impact on the 
development of creative and cultural industries in Latin America. These programmes are: 
 

 Ibero-American Archive Development Support Programme  
 Support Programme for the Construction of an Ibero-American Performing Arts 

Space  
 Ibero-American Development Support Programme for the Construction of an 

Ibero-American Audiovisual Space (IBERMEDIA)  
 IBERMUSEOS 
 Pablo Neruda Academic Mobility Programme  
 Ibero-American Cooperation Programme on Public Libraries (PICBIP)  
 Ibero-American Diplomatic Archives Network (RADI)  
 Integrated Repertory of Books for Sale in Ibero-America (RILVI) 
 

 
 
VII. Some recommendations for development and cooperation in the ICC in Latin 

America and the Caribbean 
 
7.1  UNESCO63 
 
7.1.1  General Recommendations: 
 

-  A real effort to implement international agreements requires binding policies. We 
should work toward increasing commitments preferably with well-defined and 
quantifiable objectives, as in the campaign to address climate change or to adhere 
to the Millennium Development Goals. Such goals could be oriented towards 
developing specific policy instruments, investment funds, quotas allowing for 

                                                 
63 UNESCO. Information Document, Measures to Promote the Diversity of Cultural Expressions, Latin American 
Approaches. Inter-governmental Committee for the Protection and Promotion of the Diversity of Cultural 
Expressions. Document CE/08/1.EXT.IGC/INF.5. Paris, 20 May, 2008 
 

http://segib.org/cultural/?page_id=113
http://segib.org/cultural/?page_id=122
http://segib.org/cultural/?page_id=122
http://segib.org/cultural/?page_id=138
http://segib.org/cultural/?page_id=138
http://segib.org/cultural/?page_id=146
http://segib.org/cultural/?page_id=159
http://segib.org/cultural/?page_id=166
http://segib.org/cultural/?page_id=170
http://segib.org/cultural/?page_id=179
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adequate representation of certain groups and content, and ways of redistributing 
the wealth generated in some sectors and contexts in favour of less industrial, more 
artisanal modes of production or small economies of scale, and so on. 

 
-   Insist on the development and harmonization of indicators and the collection of 

quantitative and qualitative statistics (not only general information but also data 
disaggregated by type of production, audiences, participation, etc.) that permits 
the making of informed decisions and giving preference to participation in complex 
contexts.  

 
-     Greater research, analysis and exploration of coordination among public institutions, 

private actors, civil society, and agencies that monitor trends and the 
consequences of different models of public-private partnerships. 

 
-     Systematize and improve the implementation of fiscal policies, incentives, direct and 

indirect subsidies and credits throughout the production chain of the various 
subsectors. 

 
-    Implement policies on the basis of accurate identification of structural characteristics 

and distinguishing features accounting for competitiveness among nations. 
 
-   Rethink policies in accordance with the new contexts and realities, particularly the  

new services that each sector requires in its evolution, and the democratic 
distribution of public cultural investment throughout a nation’s territory. 

 
   -    Promote the integration of sub-regional markets and the relations among them. 
 

-    Reinforce the skills of cultural agents, particularly those relating to management at all 
levels of the production chain. Secure sufficient specialization in more complex and 
dynamic issues such as intellectual property rights, trade, and so on.  

 
-  Acknowledge and understand the new roles of the State, particularly those that 

reinforce it. Although the State’s role as endower of legitimacy has waned as it is no 
longer the sole or majority ruler over the most important spaces of distribution, 
validation and prestige, it must strengthen its capacity to mediate and regulate 
diverse interests and promote and invest in dialogue between economic and cultural 
actors. As in the case of environmental protection, the State needs to play the 
principal role in ensuring the sustainability of cultural resources over the long term. It 
must ensure that its actions on behalf of production harmonize with the objectives of 
cohesion, coexistence and the exercise of rights necessary for the well-being of 
societies. 

 
7.1.2 Specific Recommendations: 
 
Specific recommendations have been grouped into three broad categories, based on 
the scope of the 2005 Cultural Diversity Convention’s application regarding cultural 
activities, goods and services: 1) Access and enjoyment; 2) Creation and production, and 
3) Dissemination and distribution. 
 
1. Access to and enjoyment of cultural activities, goods and services 
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- Enforcement of international regulations, particularly the 2005 UNESCO 

Convention on the Protection and the Promotion of the Diversity of Cultural 
Expressions 

- Earmark 1% of public budgets for cultural investments 
- Protection of traditional knowledge and folklore 
- Integration of culture in development policies (Art. 13 CDC), to turn arts, animation 

and cultural industries into factors driving development. 
 

2. Creation and production of cultural activities, goods and services 
 
- Break down barriers that have kept some groups isolated and silenced, seeking 

empowerment through organizing and administrating their opportunities. 
- Knowledge of policies to stimulate the development of CIC, including supporting 

mechanisms, such definition and sectoral composition of CICs, cultural mapping, 
the design of quantitative and qualitative cultural indicators, satellite accounts 
cultural industries  

- Create and support cultural groups and networks that deploy art against family 
violence, juvenile delinquency, and to foster environmental education and social 
changes  

- Promote MSMEs to better their production and local management capacities as 
well as to ensure linkages to large-scale actors, internationalization: demand 
analysis, business plans, market intelligence, participation in fairs, exhibitions and 
other events. 

- Support cultural enterprises and creative and cultural enterprise incubators, 
assessment of value chain, local clustering analyses, creation of sustainable 
production units  

- Inter-institutional alliances that include local governments, small producer 
collectives, economic ministries, NGOs and consultants with expertise in cultural 
enterprises. 

- Establishment of funds and fiscal and monetary incentives for cultural production 
enterprises and cultural consumption circuits or markets  

 
3. Dissemination and distribution of cultural activities, goods and services 
 
- Encourage cluster associations to enhance competitiveness 
- Alliances among networks 

 
 
7.2  UNCTAD64 

 
The 2010 Creative Economy Report recommends that developing countries promote 
creative skills and identify areas with highest potential. Also, efforts should be made to 
attract investment, build entrepreneurial capacity and provide better access to modern 
infrastructure and ICT technologies to benefit from the global digital convergence and 
optimize the trade potential of creative products in the domestic and international 
markets. This would generate more job opportunities, increase opportunities to improve 
innovation capabilities and raise the quality of social and cultural life in these countries. By 
its multidisciplinary nature (including economic, social, cultural, technological and 
environmental aspects) policies in this field should be organized with the cooperation and 
coordination of all relevant authorities and with a holistic view. 
 

                                                 
64 UNCTAD. Creative Economy Report 2010. Geneva, 15 December, 2010. 
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7.3 OAS: Culture as an Engine for Economic Growth, Employment and Development 65 

• Generation of common economic concepts among heterogeneous cultural sectors 
for the purpose of analysis, comparison, and overall interpretation; 

• Measurement of the economic impact of culture using variables such as:  impact on 
GDP, copyright payments, production, sales, exports, imports, employment, and 
piracy; 

• A better understanding of the structure of supply and demand, i.e., identification of 
the structure of the different cultural markets. Specifically, seeking to identify 
suppliers and demanders and to understand the structure of the chain linking the 
two (in particular, raw materials, distribution, concentration of ownership of the 
factors of production, and capital flows, etc.); 

• Ascertain the specific particularities of cultural employment that define it and 
differentiating it from other industries. 

 
7.4  OAS – Report of the Fourth Regular Meeting of the Inter-American Committee on 

Culture (12-13 November 2009) 66 
 
In order to take advantage of the growth and development potential that culture represents, it is 
necessary to set in place a comprehensive set of policies: 

 
1. Recognition of culture as a productive sector 
2. Adoption of a comprehensive approach (cross-cutting and multidisciplinary) 
3. Strengthening institutional infrastructure 
4. Availability of financing and lending options 
5. Support for distribution 
6. Training and capacity-building 
7. Coordination 
8. Support to Foreign Trade 
9. Access to information and communication technologies (ICTs) 
10. Availability of relevant, reliable, and timely information 

 

7.5  General Secretariat of the Andean Community 67 
 
Surrounded by particular realities, cultural industries require public policies that encourage 
their production, dissemination and exhibition. This framework represents an opportunity to 
work together in designing new strategies for marketing and distribution in order to deal 
with the challenges of globalization, in a world that views culture as a commodity rather 
than the expression of identities. 
 
We need to known ourselves from cultural creation and work in and for an area where 
goods and services circulate freely, where the recognition of cultural richness brings us 
together as brothers and allows us to expand production and circulation among our 
countries and around the world.  
 

                                                 
65 OAS. Inter-American Council for Integral Development (CIDI). Study for Theme 1: "Culture as an 
Engine for Economic Growth, Employment and Development", s.f.  
66 Document OAS/Ser.W/XIII.5.5, CIDI/CIC/INF.1/09 rev.1, Washington, D.C. April 23, 2010.  
67 Based on the Draft Andean Plan for Cultural Industries 2010 – 2015. SG/dt 442, Lima, 6 April, 2010. 
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We require regional development policies that help overcome the various legal hurdles in 
our countries and boost the movement of cultural assets, without this affecting the right of 
nations to protect them. Joint regional work will help expand markets, establish 
cooperation activities, foster co-productions, implement an information system to 
facilitate decision-making, and an academic mobility system including studies and 
internships to support innovative initiatives, in order to increase our creation, production 
and cultural consumption. Further, we need to create civil society networks incorporating 
the various public and private actors, including business sectors with an interest in 
sponsoring the development of cultural industries. 
 
Asymmetries in the development of cultural industries among our countries need to be 
addressed with regional production cooperation and promotion policies, the 
incorporation of new audiences and the expansion of circulation. 
 
7.6  Recommendations for MERCOSUR68 applicable to LAC 
 
MERCOSUR continues to subordinate the role of the culture sector 15 years after the 
signing of the Treaty of Asunción. 
 
There follow some proposals intended to galvanize the role of the State and the private 
and social sectors in cultural industries and culture, which have already been outlined by 
regional cultural bodies: 
 

 Create a Programme for the Promotion of Cultural Industries of MERCOSUR, with 
similar purposes in each country and with the participation of the relevant 
government agencies and major stakeholders of the sector, to contribute to 
regional integration. 

 
 Promote the establishment of Honorary National Councils for Defence and 

Promotion of Cultural Industries with participation of the relevant state institutions, 
as well as the business sector, authors, producers, technicians, professionals and 
specialists in fields of research and culture. 

 
 Create a Network of Cultural Information Systems and Cultural Observatories 

based on the different levels of territorial organization of each country. 
 

 Agree on Economic and Cultural Indicators related to development and based 
on rankings and methodologies agreed. 

 
 Execute agreements among the sectors of Culture, Economy, Labour and Foreign 

Affairs to input in the National Systems of Census and Statistics of each country's 
information data (production, marketing, trade balance, government 
expenditure), social data (employment, copyright) and cultural data 
(consumption, private spending). 

 
 Assess the implementation of Culture Satellite Accounts in the System of National 

Accounts in each country and at regional level. 
 

 Agreements among the countries of MERCOSUR which can be converted into 
national laws to create Programs of Joint Production of Cultural Goods and 
Services and Cultural Common Market (Cultural MERCOSUR) pursuing a two-way 

                                                 
68 Getino, Octavio. Economy and policies for cultural industries in MERCOSUR. 2006. 
http://www.asociacionag.org.ar/pdfaportes/23/11.pdf 

http://www.asociacionag.org.ar/pdfaportes/23/11.pdf
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circulation, rather than the one-way circulation that prevails now, as well as the 
development of least favoured countries in the region. 

 
 Identify and adopt measures to overcome the hurdles that hinder free exchange 

of cultural goods and services among the countries of MERCOSUR, as well as 
artists, technicians, businessmen, etc., linked to their production. 

 
 Develop Programmes for Defence and Promotion of Cultural SMEs as sources of 

cultural diversity, economy and employment at regional level and within each 
country. 

 
 Promote the construction of Regional Sectoral Networks of Cultural Industries 

where joint actions in the context of the integral problem of the economy and 
culture can be adopted, with the collaboration of government agencies in each 
country. 

 
 Raise to the educational authorities of each country the need to design Training 

Programmes that contribute to mutual understanding and regional integration 
through formal and non-formal education, and through culture. 

 
 Promote in academic institutions Studies and Research on Culture (in particular on 

those manifestations increasingly related to cultural industries, namely cultural 
tourism, arts and music, visual arts, sports and games, industrial design, computer 
sciences and Internet, crafts, etc.) and on the qualitative incidence of cultural 
industries in culture and social practices of each people (cultural consumption, 
development of new audiences, values and attitudes, use of leisure time, etc.) 
 

 Strengthen training policies in Cultural Management. 
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VIII. Elements for a Regional Programme in LAC for the promotion and development of 
creative industries 

 
Latin America and the Caribbean as a whole should give the ICC a formal 

treatment as an economic sector, as is done in some countries. Thus, clear and stable 
rules for the development of the sector could be established, in order to define a 
particular sectoral economic policy with sub-sectoral treatments of the value chains, for 
promotion and development. This would allow for exploitation of their economic potential 
for growth and development within a framework of respect for our identity and our 
diversity. 
 
Multiple cooperation forums and programmes in LAC are carrying out a significant 
number of activities. However, while progress has been made, the specific needs of 
comprehensive development of the cultural and creative sector must be addressed as a 
priority against the backdrop of an overall development strategy. Therefore, consensus 
should be sought, and complementary activities should be developed by specialized 
forums and organizations, based on joint conceptual grounds that also take into account 
the structural and size differences in countries and subregions. 
 
In terms of regional integration, it would be important to delve into issues such as the 
treatment of investments, cooperation mechanisms for the reduction of asymmetries, 
collaboration and mutual assistance and treatment of intellectual property, free 
movement of creative and cultural operators (including work items) and the creation of 
subregional and regional markets for cultural and creative goods and services. 
 
As a result of increased consumption of foreign cultural products, especially movies, 
television and radio, there is a growing loss of values and identities, which could reduce 
LAC to a mere purchaser of foreign cultural goods69. Thus, support for local cultural 
industries and the development of a regional Latin American and Caribbean market 
would contribute to strengthening the cultural values, tradition and culture and help 
resolve, among others, problems of unemployment, lack of economic opportunities and 
social inclusion, and the scourge of violence. Strengthening or renewing traditions bolsters 
local cultural heritage, creates a new value system and expands the horizon of trade and 
investment. 
 
The region is expected to adopt policies and actions with a regional and subregional 
scope that promote mutual cooperation for development of world-class cultural and 
creative sectors and industries. 
 
Latin American and Caribbean economies have outstanding potentials in terms of talent 
and cultural diversity that help promote creativity. However, such potentials can only be 
realized as engines of economic growth through sectoral policies that strengthen the 
productive organizations, ensure appropriate regulatory frameworks and conditions 
appropriate for sustainability, raise the standards of training and knowledge production in 
the sector and facilitate access to technological tools and overseas markets70. 
 
It would also be interesting to develop policy observatories, the joint discussion thereof, 
and South-South Cooperation in this area. 

                                                 
69 IDB (2007).  
70 IDB (2007). 



Promotion of cultural and creative industries                 SP /Di Nº 8-11 
In Latin America and the Caribbean  

 59  

 

The exchange of experiences and development of synergies and alliances between the 
Cultural and Creative Cities could improve competitiveness, open new markets, promote 
multi-destination tourism development and bolster Latin American and Caribbean 
identity. 

The adoption of policies for the development and promotion of Creative and Cultural 
Industries (ICC) in Latin America and Caribbean countries should be aimed at 
strengthening domestic producers and supply capacity, raise standards of training and 
knowledge production, facilitate access to technological tools and ensure an 
appropriate and sustainable regulatory and institutional framework.71 Hence the need 
that Latin American and Caribbean countries take into consideration international 
experiences regarding the treatment of cultural and creative industries, considering their 
economic, social and political importance for all our countries and the regional 
characteristics associated with diversity, multiculturalism, multilingualism and the 
development gap among countries in the region, subregions and even within each 
country. 
 
8.1  Actions at the national level 
 
i) Preparation of general and sectoral studies regarding the cultural and creative 

industries in order to determine their relationship with to development and social 
inclusion. 

 
ii) Generation of knowledge and the design of national strategies for the creation of 

productive chains of culture, so as to identify obstacles and opportunities for the 
development of its links, organizations and agents. 
 

iii) Policies that seek to promote, protect and bolster cultural and creative industries, 
and strategies to increase production and export capacity of these goods and 
services. 

 
iv) Strengthen domestic producers and availability of supply through capacity 

building for local artists, athletes and entrepreneurs, and development of all 
related economic sectors in the upstream and downstream production chain. In 
this regard, it is important to promote access to information and communication 
technologies (ICT), design development, education and training, financing, 
market information and coherent development policies at national, regional and 
local levels. 
 

8.2  Actions at the regional level 
 
v) Creation of a regional forum on Cultural and Creative Industries for addressing, in 

a comprehensive manner, aspects related to cultural and creative policies, 
economic and trade policies, development of ICT, intellectual property, and trade 
and investment promotion. This would build a Latin American and Caribbean 
space for cooperation, consultation, coordination and institutional and business 
capacity building to promote cultural and creative industries in LAC. 
 

vi) Establishment of a Regional Forum of LAC Creative and Cultural Cities. 
 

                                                 
71 Colombia’s Ministry of Culture. Policies to Develop Creative Industries, s.f. 
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vii) Bolster regional cooperation for strengthening the promotion and protection of 

intellectual property, and in particular, public domain knowledge, protection of 
traditional knowledge, traditional cultural expressions and folklore and 
development of collective rights. 
 

viii) Development of cooperative programmes for business capacity building, 
particularly with regard to: i) technical and administrative training, ii) market 
information, iii) promotion of adequate funding mechanisms; iv) access to and use 
of ICTs and v) creation of strategic alliances (co-production, multi-destination 
cultural and sports events, conferences and seminars). 
 

ix) Regional meetings among national authorities, regional integration and 
cooperation bodies, multilateral organizations and experts, with emphasis on 
relevant sectors such as audiovisual, multimedia, publishing, sports and traditional 
cultural expressions. Likewise, we should ponder the convenience of holding 
meetings on a regular basis to address specific issues such as the establishment of 
cooperation networks of cultural and creative cities, the facilitation of issues 
related to migration, customs and currency, for Latin American and Caribbean 
cultural development, as well as training activities at regional level. 
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SG/dt 442 
6 April 2010 

A.4.3 
 

GENERAL SECRETARIAT OF THE ANDEAN COMMUNITY 
ANDEAN PLAN FOR CULTURAL INDUSTRIES, 2010-2015 

 
I. Objectives of the Andean Plan for Cultural Industries 

 
1.  General Objective  
 

Promote balanced and harmonious development of cultural industries in the 
subregion, in order to promote the good life, strengthening of identity based on diversity 
and building on an Andean citizenship. 

 
2.  Specific Objectives 
 

1. Create an Andean Council of Ministers and Cultural Authorities, as the body in 
charge of coordinating cultural policies at the sub-regional level and representing 
the sector in the Andean Integration System. 

2. Strengthen solidarity and cooperation among member countries for developing 
cultural industries. 

3. Strengthen mechanisms for a better positioning of member countries on the 
international cultural scene, by ensuring access to cultural goods, services and 
expressions of the subregion, and increasing their value and potential benefits. 

4. Promote a comprehensive approach to the various factors for developing cultural 
industries, namely: training, production, circulation, legislations and research. 

 
3. Strategies 
 
The strategies of the Plan are general guidelines for organizing and developing the 
programs, so as to turn the objectives into specific actions. 
 
The strategies of the Plan are as follows: 
 

 Creation of an Andean Cultural Information System to generate a statistical 
database and standardized indicators. 

 Harmonization and development of cultural legislations in member countries to 
promote cultural industries. 

 Enhanced creation, co-production and circulation of cultural goods, services and 
expressions in the region. 

 Coordination of cooperation actions for training Andean cultural managers and 
stockholders at all levels and modalities. 

 Conduction of the Andean Cultural Week, to be celebrated around 24 July each 
year, in accordance with the 2004 Presidential mandate. The venue for this event 
will be provided by the country in charge of the Pro Tempore Presidency, and 
Member Countries should make efforts to ensure an international impact. 
Conduction of cultural fairs, festivals, exhibitions and meetings, to promote and 
complement initiatives for training, as well as exchange and marketing of cultural 
goods, services and expressions. 
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II. Programmes of the Andean Plan for Cultural Industries 
 
The Programmes of the Andean Plan for Cultural Industries include regional actions to 
complement national actions undertaken by each country. 
 

1. Andean Council of Ministers and Cultural Authorities  
2. Permanent Andean Technical Committee on Cultural Legislation 
3. Andean Fund to promote co-production, circulation and exhibition of cultural 

goods, services and expressions 
4. Andean System for arts and cultural training 
5. Andean System for cultural information 
6. Spaces for promotion and dissemination of culture, cultural exchanges and 

marketing. 
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Economic Partnership Agreement between CARIFORUM and the European Community 

 
PROTOCOL III 
 
On Cultural Cooperation  
 
THE PARTIES AND THE SIGNATORY CARIFORUM STATES: 
 
Having ratified the UNESCO Convention on the Protection and Promotion of the Diversity 
of Cultural Expressions adopted in Paris on 20 October 2005, which entered into force on 
18 March 2007, or intending to do so promptly; 
 
Intending to effectively implement the UNESCO Convention and to cooperate within the 
framework of its implementation, building upon the principles of the Convention and 
developing actions in line with its provisions, notably its Articles 14, 15 and 16; 
 
Recognizing the importance of the cultural industries and the multi-faceted nature of 
cultural goods and services as activities of cultural, economic and social value;  
 
Recognizing that the regional integration process supported by this Agreement forms part 
of a global strategy aimed at promoting equitable growth and the reinforcement of 
economic, trade and cultural cooperation between the Parties;  
 
Recalling that the objectives of this Protocol are complemented and supported by 
existing and future policy instruments managed in other frameworks, with a view to: 
 

a)  integrating the cultural dimension at all levels of development cooperation and, 
in particular, in the field of education; 

b)  reinforcing the capacities and independence of the Parties' cultural industries; 
c)  promoting local and regional cultural content; 

 
Recognising that protecting and promoting cultural diversity as a condition for a 
successful dialogue between cultures;  
 
Recognising, protecting and promoting cultural heritage, as well as promoting its 
recognition by local populations, and recognising its value as a means for expressing 
cultural identities; 
 
Stressing the importance of facilitating cultural cooperation between the Parties and for 
that purpose to take into account, on a case by case basis, inter alia, the degree of 
development of their cultural industries, the level and structural imbalances of cultural 
exchanges and the existence of preferential schemes for the promotion of local and 
regional cultural content, 
 
AGREE AS FOLLOWS:  
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Article 1  
 
Scope, objectives and definitions 
 
1. Without prejudice to the other provisions of this Agreement, this Protocol sets up the 
framework within which the Parties shall cooperate for facilitating exchanges of cultural 
activities, goods and services, including inter alia, in the audiovisual sector. 
 
2. While preserving and further developing their capacity to elaborate and implement 
their cultural policies, with a view to protecting and promoting cultural diversity, the 
Parties shall collaborate with the aim of improving the conditions governing their 
exchanges of cultural activities, goods and services and redressing the structural 
imbalances and asymmetrical patterns which may exist in such exchanges. 
 
3. The definitions and concepts used in this Protocol are those of the UNESCO Convention 
on the protection and promotion of the diversity of cultural expressions adopted in Paris 
on 20 October 2005. 
 
4. In addition, for the purpose of this Protocol, “artists and other cultural professionals and 
practitioners” means natural persons that perform cultural activities, produce cultural 
goods or participate in the direct supply of cultural services. 
 
SECTION 1 - HORIZONTAL PROVISIONS  
 
Article 2 
 
Cultural exchanges and dialogue  
 
1. The Parties shall aim at fostering their capacities to determine and develop their cultural 
policies, developing their cultural industries and enhancing Exchange opportunities for 
cultural goods and services of the Parties, including through preferential treatment. 
 
2. The Parties shall co-operate to foster the development of a common understanding 
and enhanced exchange of information on cultural and audiovisual matters through an 
ECCARIFORUM dialogue, as well as on good practices in the field of Intellectual Property 
Rights protection. This dialogue will take place within the mechanisms established in this 
Agreement as well as in other relevant forums as and when appropriate.  
 
Article 3 
 
Artists and other cultural professionals and practitioners  
 
1. The Parties and the Signatory CARIFORUM States shall endeavour to facilitate, in 
conformity with their respective legislation, the entry into and temporary stay in their 
territories of artists and other cultural professionals and practitioners from the other Party, 
or, as the case may be, the Signatory CARIFORUM States, who cannot avail themselves of 
commitments undertaken on the basis of Title II of the Agreement and who are either: 
 

a)  artists, actors, technicians and other cultural professionals and practitioners from 
the other Party involved in the shooting of cinematographic films or television 
programmes, or 

 



Promotion of cultural and creative industries                 SP /Di Nº 8-11 
In Latin America and the Caribbean  

 69  

 

b) artists and other cultural professionals and practitioners such as visual, plastic 
and performing artists and instructors, composers, authors, providers of 
entertainment services and other similar professionals and practitioners from the 
other Party involved in cultural activities such as, for example, the recording of 
music or contributing an active part to cultural events such as literary fairs, 
festivals, among other activities, provided that they are not engaged in selling 
their services to the general public or in supplying their services themselves, do 
not on their own behalf receive any remuneration from a source located within 
the Party where they are staying temporarily, and are not engaged in the supply 
of a service in the framework of a contract concluded between a legal person 
who has no commercial presence in the Party where the artist or other cultural 
professional or practitioner is staying temporarily and a consumer in this Party. 

 
2. This entry into and temporary stay in the territories of the EC Party or of the Signatory 
CARIFORUM States, when allowed, shall be for a period of up to 90 days in any twelve 
month period. 
 
3. The Parties and the Signatory CARIFORUM States shall endeavour to facilitate, in 
conformity with their respective legislation, the training of, and increased contacts 
between artists and other cultural professionals and practitioners such as:  
 

(a) Theatrical producers, singer groups, band and orchestra members; 
 
(b) Authors, poets, composers, sculptors, entertainers and other individual artists; 
 
(c) Artists and other cultural professionals and practitioners participating in the direct 

supply of circus, amusement park and similar attraction services, as well as in 
festivals and carnivals; 

 
(d) Artists and other cultural professionals and practitioners participating in the direct 

supply of ballroom, discotheque services and dance instructors; 
 
(e) Mas performers and designers. 

 
Article 4 
 
Technical assistance  
 
1. The Parties shall endeavour to provide technical assistance to Signatory CARIFORUM 
States with the aim of assisting in the development of their cultural industries, 
development and implementation of cultural policies, and in promoting the production 
and exchange of cultural goods and services. 
 
2. Subject to the provisions of Article 7 of this Agreement, the Parties agree to cooperate, 
including by facilitating support, through different measures, inter alia, training, exchange 
of information, expertise and experiences, and counselling in elaboration of policies and 
legislation as well as in usage and transfer of technologies and know-how. Technical 
assistance may also facilitate the cooperation between private companies, non-
governmental organisations as well as public-private partnerships.  
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SECTION 2 – SECTORAL PROVISIONS 
 
Article 5 
 
Audio-visual, including cinematographic, cooperation 
 
1. The Parties shall encourage the negotiation of new and implementation of existing co-
production agreements between one or several Member States of the European Union 
and one or several Signatory CARIFORUM States. 
 
2. The Parties and the Signatory CARIFORUM States, in conformity with their respective 
legislation, shall facilitate the access of co-productions between one or several producers 
of the EC Party and one or several producers of Signatory Cariforum States to their 
respective markets, including through the granting of preferential treatment, and subject 
to the provisions of Article 7 of this Agreement, including by facilitating support through 
the organisation of festivals, seminars and similar initiatives. 
 
(a) Co-produced audiovisual works shall benefit from the preferential market access 
referred to in paragraph 2 within the EC Party in the form of qualification as European 
works in accordance with Article 1 n) (i) of Directive 89/552/EEC as amended by Directive 
2007/65/EC for the purposes of the requirements for the promotion of audiovisual works as 
provided for by Articles 4.1 and 3i.1 of Directive 89/552/EEC as amended by Directive 
2007/65/EC. Such preferential treatment shall be granted on the following conditions: 
 

–  the co-produced audiovisual works are realised between undertakings which are 
owned and continue to be owned, whether directly or by majority participation, 
by a Member State of the European Union or a Signatory CARIFORUM State 
and/or by nationals of a Member State of the European Community or nationals 
of a Signatory CARIFORUM State; 

 
–  the representative director(s) or manager(s) of the co-producing undertakings 

have the nationality of a Member State of the European Community and/or of a 
Signatory CARIFORUM State. 

 
– both (a) the total financial contributions of one or several producers of the EC 

Party (taken together), and (b) the total financial contributions of one or several 
producers of Signatory CARIFORUM States (taken together) shall not be less than 
20 percent and not more than 80 percent of the total production cost. 

 
b) The Parties will regularly monitor the implementation of paragraph (a) and report any 
problem that may arise in this respect to the CARIFORUM-EC Trade and Development 
Committee established under this Agreement. 
 
c) Where preferential schemes for the promotion of local or regional cultural content are 
established by one or more Signatory CARIFORUM States, the Signatory CARIFORUM 
States concerned will extend to the works co-produced between producers of the EC 
party and of Signatory CARIFORUM States the preferential market access benefits of such 
schemes under the conditions laid down in paragraph (a). 
 
3. The Parties and the Signatory CARIFORUM States reaffirm their commitment to the use 
of international and regional standards in order to ensure compatibility and 
interoperability of audio-visual technologies, contributing therefore to strengthen cultural 
exchanges. They shall cooperate towards this objective. 
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4. The Parties and the Signatory CARIFORUM States shall endeavour to facilitate rental 
and leasing of the technical material and equipment necessary such as radio and 
television equipment, musical instruments and studio recording equipment to create and 
record audio-visual works. 
 
5. The Parties and the Signatory CARIFORUM States shall endeavour to facilitate the 
digitalisation of audio-visual archives in Signatory CARIFORUM States. 
 
Article 6 
 
Temporary importation of material and equipment for the purpose of shooting 
cinematographic films and television programmes 
 
1.  Each Party shall encourage as appropriate the promotion of its territory as a location 
for the purpose of shooting cinematographic films and television programmes. 
 
2. Notwithstanding the provisions contained in Title I of the Agreement, the Parties and 
the Signatory CARIFORUM States shall, in conformity with their respective legislation, 
consider and allow the temporary importation from the territory of one Party into the 
territory of the other Party of the technical material and equipment necessary to carry out 
the shooting of cinematographic films and television programmes by cultural professionals 
and practitioners. 
 
(1) Directive 89/552/EEC of the European Parliament and the Council, dated 3 October 
1989, on the coordination of certain legal provisions, regulations and administrative 
provisions of Member States relating to audiovisual media services (Directive on 
audiovisual media services) (Official Journal of the European Communities L 298, dated 
17.10.1989, p. 23). Directive as last amended by Directive 2007/65/CE (DO L 332, dated 
18.12.2007, p. 27). 
 
Article 7 
 
Performing arts 
 
1. Subject to the provisions of article 7 of this Agreement, the Parties agree to cooperate, 
in conformity with their respective legislation, including by facilitating increased contacts 
between practitioners of performing arts in areas such as professional exchanges and 
training, inter alia participation in auditions, development of networks and promotion of 
networking. 
 
2. The Parties and the Signatory CARIFORUM States shall encourage joint productions in 
the fields of performing arts between producers of one or several Member States of the 
European Community and one or several Signatory CARIFORUM States. 
 
3. The Parties and the Signatory CARIFORUM States shall encourage the development of 
international theatre technology standards and the use of theatre stage signs, including 
through appropriate standardisation bodies. They shall facilitate cooperation towards this 
objective. 
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Article 8 
 
Publications 
 
Subject to the provisions of article 7 of this Agreement, the Parties agree to cooperate, in 
conformity with their respective legislation, including by facilitating exchange with and 
dissemination of publications of the other Party in areas such as: 
 

(a) organisation of fairs, seminars, literary events and other similar events related to 
publications, including public reading mobile structures; 

 
(b) facilitating co-publishing and translations; 
 
(c) facilitating professional exchanges and training for librarians, writers, translators, 

booksellers and publishers. 
 
Article 9 
 
Protection of sites and historic monuments 
 
Subject to the provisions of article 7 of this Agreement, the Parties agree to cooperate, 
including by facilitating support to encourage exchanges of expertise and best practices 
regarding the protection of sites and historic monuments, bearing in mind the UNESCO 
World Heritage mission, including through facilitating the exchange of experts, 
collaboration on professional training, increasing awareness of the local public and 
counselling on the protection of the historic monuments, protected spaces, as well as on 
the legislation and implementation of measures related to heritage, in particular its 
integration into local life. Such cooperation shall conform with the Parties and the 
Signatory CARIFORUM States respective legislation and is without prejudice to the 
reservations included in their commitments contained in Annex 4 of this Agreement. 
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A N N E X  I I I  

 

 

 

 

 

 

 

 

 

 

Chile-European Community Association Agreement 
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Chile-European Community Association Agreement 

TITLE III 

CULTURE, EDUCATION AND AUDIO-VISUAL SECTOR  

ARTICLE 39 

Cooperation in the audio-visual field 

The Parties agree to promote the cooperation in this area, mainly through training 
programmes in the audio-visual sector and means of communication, including co-
production, training, development and distribution activities. 

ARTICLE 40  

Exchange of information and cultural cooperation 

1. In view of the Parties very close cultural ties, cooperation in this sphere, including 
information and media contacts, should be enhanced. 

2. The objective of Part III of this Agreement will be to promote the exchange of 
information and cultural cooperation between the Parties, and account will be taken of 
bilateral schemes with the Member States.  

3. Special attention must be paid to promoting joint activities in various fields, including 
the press, cinema and television, and to encouraging youth exchange schemes. 

4. This cooperation could cover inter alia the following areas: 

(a) mutual information programmes;  

(b) translation of literary works; 

(c) conservation and restoration of national heritage; 

(d) training; 

(e) cultural events; 

(f) promotion of local culture; 

(g) cultural management and production; and 

(h) other areas. 
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A N N E X  I V  

 

 

 

 

 

 

 

 

 

 

 

 

Chile-China Free Trade Agreement 
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Chile-China Free Trade Agreement 

Chapter XIII 

Cooperation 

Article 110  Cultural Cooperation 

1. The aims of cultural cooperation shall be:  

(a) to build on existing agreements or arrangements already in place for cultural 
cooperation; and  

(b) to promote information and cultural exchanges between the Parties. 

2. In pursuit of the objectives in Article 104, the Parties will encourage and facilitate, as 
appropriate, the following activities, including, but not limited to: 

(a) encouraging dialogue on cultural policies and promotion of local culture;  

(b) encouraging exchange of cultural events and promote awareness of artistic works;  

(c) encouraging exchange of experience in conservation and restoration of national 
heritage;  

(d) encouraging exchange of experience on management for the arts;  

(e) encouraging cooperation in the audio-visual field, mainly through training programs in 
the audio-visual sector and means of communication, including co-production, training, 
development and distribution activities; and  

(f) having a consultation mechanism between the two countries’ culture authorities. 
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A N N E X  V  

 

 

 

 

 

 

 

 

Trans-Pacific Strategic Economic Partnership Agreement 
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Trans-Pacific Strategic Economic Partnership Agreement 

CHAPTER 16 

STRATEGIC PARTNERSHIP 

Article 16.7: Cultural Cooperation 

 

The aims of cultural cooperation will be to:  

(a) build on existing agreements or arrangements already in place for cultural 
cooperation; and 
 
(b) promote the exchange of information and practice among the Parties. 
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